SPorTs « EVENTS « MIARKETING
EXPERIENCE

Welcome

January 13, 2006
Dear Participants:

On behalf of Sports Industry Education, LLC and thréversity of Southern California, we
officially welcome you to the third annu8ports and Events Marketing ExperienceVest
2006.

We have gathered together the Sports and Eventstiyts most accomplished executives and
enthusiastic personalities to offer you an insisl@erspective to this job market and to help you
understand and answer the ultimate question, “Wtaktes Me Marketable?” We are excited that
so many of you have committed yourself to this ueigvent to experience, listen and learn from
the best.

In the spirit of an interactive learning environrheme have encouraged the presenters to
challenge you with real world questions and expees. Panel discussions, interactive
workshops and breakout sessions will allow youiguanone-on-one access to the decision
makers of your choice.

We encourage each participant to play an activeirothe Experience by challenging our
panelists with thought-provoking questions anddiirtg advantage of the professional and social
networking opportunities planned for you throughiing event, including Friday’s Welcome
Reception held at the STAPLES Center on behalf®GASports and the L.A. Lakers.

This Experience should not only enlighten and iresgdut also offer insight into new career
opportunities.

Finally, we would like to acknowledge the efforfsonir student staff that was instrumental in
implementing the educational initiative. Theirigtst, creativity and long hours helped to make
this event possible. We also wish to thank our Spms) Exhibitors, Educational Advisory Board
and our event marketing partner, the USC Marshaib8l of Business and its new Sports
Business Institute, who provided leadership anélation to our team of future industry leaders.

Enjoy the Experience.

Matt Winkler, M.A., APR David Carter, M.B.A.
Executive Director, SEME Executive Director, US@o8s Business Institute

usc Marshall

SPORTS BUSINESS INSTITUTE



Conference Schedule

Friday, January 13, 2006

7:00 — 11:45 am Registration at Davidson Conference Center
University of Southern California

8:45 am Welcome
Matt Winkler, SEME Executive Director
Welcome to USC / Keynote Introduction
David Carter, USC Marshall Sports Business Ingitut

9:00 - 9:45 am Keynote Speaker #1: State of thedostry
Speaker: Shawn Hunter, President, AEG Sports

10:00 — 11:00 am Session #1 —
Who Are the Stakeholders in the Sports Industry?
- Bill Husak, Athletic Director, Loyola Marymount Uversity
Sam Fernandez, Senior Vice President/General Churose
Angeles Dodgers
Kathy Schloessman, President, Los Angeles Sports &
Entertainment Commission

11:15-12:00 pm Session #2 —
Jump Starting Your Career in a Competitive Marketplace

- Dave Siegel, Director, Premium Sales & Services, Angeles
Dodgers
Blain Skinner, Executive Director, Corporate Spaskps, Los
Angeles Lakers and Los Angeles Sparks
Michael Arya, Vice President, Ticketing, PremiertRarships
Andy Donkin, Co-President, Tickets.com



Friday, January 13, 2006

12:15-1:30 pm Lunch Interactive Discovery Breakois
Roundtable Sessions

Marketing — Jeff Marks, Managing Director, Sports Business
Group

Media/Public Relations— Nick Brown, Assistant Media
Relations Director, Los Angeles Clippers

Community Relations— Andrea Smith, Community Relations
Coordinator, Los Angeles Sparks

Apparel and Merchandising— Ernie Chang, Retail Operations
Manager, AEG/Staples Center

College Sports/Athletics Administration— Brandon Martin,
Associate Athletic Director, USC Athletics

Sports Management- Shawn Pons, Tollner, Moon &
Steinberg Sports Management

Sports Agency— Josh Persell, SFX Baseball

Reporting — Ginger Chan, Traffic Reporter, XTRA Sports AM
570

Music — Jerry Davis, Music Supervisor, Fox Sports

National Sports Operations— Michael Kammarman, Media
Relations Director, U.S. Soccer World Cup team

Sports Information and Statistics— Steven Vanderpool,
Director of Operations, STATS Inc.

Sports Agency — Neal Rosenshein, Talent Marketing Manager,
SFX Basketball

Sports Non-Profits— Peter Straus, Executive Director, Team
Prime Time

Sales and Ticketing— Gary Rosoff, Regional Operations
Manager, StubHub

Sales and Ticketing— Charlie Arviso, Group Sales Manager,
Los Angeles Clippers

Sales and Ticketing— Greg Flaherty, Director of Corporate
Sales, Los Angeles Clippers

Sports Agency- Josh Persell, SFX Baseball

Promotions— Shelley Clark, Promotions Administrator, TV &
Sports, Warner Home Video

Sales and Ticketing- John Wilson, Vice President of Sales, Los
Angeles Marathon

Reporting — Diane Pucin, Sports Columnist, Los Angeles Times
College Sports/Athletics Administration— Jason Hanchar,
Corporate Relations Manager, Athletics, Loyola Maoynt
University

International Sports — Adolfo Romero, Corporate Sales
Account Executive, Club Deportivo, Chivas USA



Friday, January 13, 2006

1:45 - 2:30 pm Keynote Speaker #2:
How to Build and Manage a Top Sports Brand
Speaker: Tim Harris, Senior Vice President, Busines
Operations, Los Angeles Lakers

2:45 — 3:35 pm Session #3 —
New Trends in Sports Media
- Geoff Lester, Account Manager, Broadcasting & Needi4,
NASCAR
J.A. Adande, Columnist, Los Angeles Times
Don Martin, General Manager/Program Director, XTRports
AM 570
Eric Johnson, Vice President, Multimedia Sales, W3BC
Sports

4:00 — 4:50/5:00 — 5:50 - Sessions #4 — Split&mg Sessions

4:00 — 4:50 pm Split Session #1
Topic: What Makes You Marketable?
Dan Patin, Director, Broadcast Operations, NASCAR
Sergio del Prado, Vice President, Sales, Los Asgetedgers
Matt Wikstrom, Vice President, Sales, Los Angelegigers

Topic: Sports Law and Athlete Representation
- David Kim, Director of Business Development, Tolngloon
& Steinberg Sports Management
Shervin Mirhashemi, Vice President & Assistant Gahe
Counsel, AEG/Staples Center
Eustace King, Managing Partner, O2K Worldwide Mamagnt
Group

TOpIC Marketing and Sponsorship
Tracie Jones, Director of Marketing, Mighty DucksAmaheim
Wendy Matthes, Director of Marketing, Pasadena maorent of
Roses
Gabby Roe, General Manager, Events & PartnersAyB, Pro
Beach Volleyball Tour

5:00 — 5:50 pm Split Session #2
Topic: International/Global Sports
- Andrew Watkins, President, Asia Sports & Entertaamin
Alan AbrahamsonStaff Writer, Los Angeles Times
Dermot McQuarrie, Assistant General Manager/Seviioe
President, Production and Programming, Fox Sports
International



Friday, January 13, 2006

Topic: Facility Management and Events
Pete Dropick, Director of Event Development, Arre@ad Pond
of Anaheim
John Henderson, Event Management/Game Operati@(s, U
Brian Melekian, Director, Operations, Home Depohtee

Topic: Negotiating and Getting Ahead in the Industry
Ross Bjork, Senior Associate Athletic Director, &xial
Relations, UCLA
Jason Greene, Director of Corporate DevelopmenG AE
Jeff Marks, Managing Director, Sports Business @rou

6:45 — 8:30 pm Behind the Scenes at STAPLES Center

AEG Kickoff Reception, Tour & Networking Event
Location:Staples Center

Saturday, January 14, 2006

7:00 — 10:00 am Registration at Davidson Conference Center
University of Southern California

9:00 — 9:45 am Keynote Speaker #3 - How to BuiMour Career
Speaker: David Baker, Commissioner, Arena Footbedigue

10:00 — 10:45 am Session #5 —
Building Your Personal Brand
- Bill Shumard, President & CEO, Special Olympics theun
California
Bob Wagner, Senior Vice President & Chief Marketidijicer,
Arrowhead Pond of Anaheim
Larry Vincent, Senior Vice President, Music & Etéénment,
Octagon

11:00 — 11:45 am Session #6 —
Salesmanship! Your Ticket into Sports & Entertainment
Justin Apmadoc, Director of Sales, Owners Pass
Tony Knopp, Corporate Sales Director - SouthwetsthSBub
Joann Klonowski, Sports Marketing Consultant

12:00 — 1:15 pm Networking Lunch



Saturday, January 14, 2006

1:30 — 2:15 pm

2:30 — 3:15 pm

3:30 — 5:00 pm

5:00 pm

Session #7 —
Diversity: Women / Minorities in the Marketplace

Becky Heidesch, Founder/Chief Executive Officer,iém’s
Sports Services, LLC/WSS Executive Search
Michele Himmelberg, Staff Writer, Orange County Régy

Eustace King, Managing Partner, O2K Worldwide Maragnt
Group

Session #8 - Split Sessions

Topic:

Entry Level - Online Job Sites andHR Directors Speak Out
Mary Vinette, Director of Human Resources & Touigistics,
AVP Pro Beach Volleyball Tour

Kim Kutcher , HR Director, Arrowhead Pond & the Mig
Ducks of Anaheim

Vanna Ratnaransy, Employment Manager, AEG

Topic: Continuing Education and Graduate School Career
Development

Dr. Ketra Armstrong, Director, Sport Managementdgpam,
CSuLB

Peggy O’Leary, Senior Associate Director, Sport Bggment
Program, University of San Francisco

Karen Courtney, Director, Executive and SpecialiPeagrams,
College of Business Administration, San Diego Stiteversity

Session #9 —
Career Networking Experience

Resume & Elevator Speech Critique
Career Development & Young Executives
Selected Job & Internship Resource

Close of Conference

THANK YOU FOR PARTICIPATING IN THE
2006 SPORTS EVENTS MARKETING EXPERIENCE WEST



Panelist Biographies

Alan Abrahamson
Staff Writer, Los Angeles Times

Alan Abrahamson, 47, is an award-winning staff writertfe Los Angeles Times. He specializes in the
business and politics of sport, and is an expert o@tppics. He is the winner of the 2001 Associated
Press Sports Editors' award for enterprise reportingifolead role in a seven-part series on the workings
of the International Olympic Committee; the 2002 NationehtHiner Award winner for sports writing; the
sole U.S. winner of the 2004 10C "Sport and Media" awandt the 2004 Los Angeles Press Club's sports
"Journalist of the Year." Abrahamson has been with the InAeSisince 1989.

He is a 1980 graduate of Northwestern University's Mé&titiool of Journalism in Evanston, Ill., and a
1987 graduate of the University of California's Hastingege of the Law in San Francisco. He is a
member (inactive) of the State Bar of California. He andnfis, Laura, have three children: Kayla, Bobby
and Rachel

J.A. Adande
Columnist, Los Angeles Times; Panelist, ESPN Around ttvenH

J.A. Adande sampled life in Chicago, Miami and Washindgib@.,., before he returned full time in his
native Los Angeles, where he has been sports columnist éofifes since 1997.

A member of the National Association of Black Journalistsidteived his bachelor of science degree
from the Medill School of Journalism at Northwestern @nsity in Evanston, Ill. After internships with
The Times' Westside edition in 1990; The San Bernardimoa®d The Washington Post in 1991; and The
Miami Herald in 1992, he became a full-time staff writertfee Chicago Sun-Times.

In 1994, he moved east to The Washington Post as a sii&#ff. Whree years later he returned to Southern
California to become a sports columnist for the Times' Gr&munty edition. In 1998 his column began
running in all editions.

Justin Apmadoc
Director of Sales, Owners Pass

Currently Director of Sales for Owner’s Pass, LLC. Owsé¥ass specializes in fractional ownership sales
for luxury suites in stadiums and arenas. Justin’soresiple for securing new business in the L.A. area as
well as other national markets while helping develop strategiégrowth opportunities nationwide.

Spent 6+ years with the L.A. Kings, STAPLES Center ABG. Justin’s responsibilities with the
organization encompassed several aspects of sales and marnetingrts like L.A. Kings hockey, AEG
Tennis, Home Depot Center events, and Sprint Center inR{nary responsibilities include managing
ticket sales effort, budget analysis/management, premium sesiasal team/event marketing.

Prior to working for AEG, Justin worked for the L.Bodgers for three seasons as an intern, part-time
assistant, and full-time. In his first season, Justis wgroup sales intern assisting with marketing surveys
and promotions. In 1998, he joined the Stadium Operasi@fsas a part-time employee and was
responsible for promotional inventory and special eveatdination. In January 1999, Justin was

promoted to a season ticket sales position and assistetheittevelopment of the existing luxury suite



program. Received his B.S. in Business Administrationrketing /Communications) from USC in May
1999.

Dr. Ketra L. Armstrong, Ph.D.
Associate Professor and the Director of the Graduate Pragraport Management at California State
University, Long Beach

Dr. Ketra L. Armstrong is currently an Associate Professdrtha Director of the Graduate Program in
Sport Management at California State University, Long Be&etar to her arrival at CSULB, Dr.

Armstrong was an associate professor in Sport Managemeng &Hib State University. Her research
specialization is sport marketing/sport consumer behavidrhanresearch has been featured in the Journal
of Sport Management, Sport Management Review, Internationalalaf Sport Management, Sport
Marketing Quarterly, Journal of Sport Behavior, Jourfi@mort and Social Issues, Women in Sport and
Physical Activity Journal, Academic Athletic Journal, Thg$tal Educator, and Future Focus.

Dr. Armstrong is a former Division | athlete, coach, andia@strator. Over the years, she has performed
integral roles in the research, management, and marketingneraus national and international sport
events (i.e., Summer Olympics, NCAA Championships arehtsy National Hockey League, Professional
Women'’s Basketball, Black College Sports, Professional Lacr8ssgheastern Conference
Championships and Events) and various youth and coityraport events. Dr. Armstrong is also a
consultant to universities and sport organizations iicAfand the Caribbean. She is the President-Elect
for the National Association for Girls and Women in $aod served the Association previously as Vice
President for Marketing. She is a former board membehé&National Women'’s Hall of Fame and is
currently a free-lance sport broadcaster.

Michael Arya
Vice President, Ticketing, Premier Partnerships

Involved in professional sports for more than 15 yddishael Arya is the Vice President, Ticketing for
Premier Partnerships. Having worked for and with teanttse NBA, MLB, NFL and NHL to increase
ticket sales and drive ticket related revenues, Arya’s speciadtiesticket sales, marketing and
advertising.

Arya spent three years working for the NBA as a consultatiigt Seattle Sonics, Portland Trail Blazers,
Sacramento Kings, Golden State Warriors, Los Angeles Lakdr€lgpers. While at the NBA, he

worked with David Stern, Bernie Mullin, Scott O’Neil,dRiWelts and Bill Sutton, some of the top sports
marketers in the country. At the NBA, Arya was responsiii@ifalyzing a team’s sales and marketing
effort and to provide best practices and recommendationsreaise ticket sales, customer satisfaction and
retention.

Arya left the NBA to start his own consulting practice walients in the four major leagues, as well as
minor league baseball and hockey. In the past year and aikalfients have generated over $12 million
in incremental ticket sales. In addition, Arya has conduetéehsive consulting projects for the Atlanta
Hawks, Houston Rockets, San Diego Chargers and St. Blugs. In these projects, Arya examined and
made recommendations regarding personnel, staffing levelsoamaensation, advertising campaigns,
sales plans, customer service, database marketing, and custtengon.

Prior to joining the NBA, Arya led sales departments lierltos Angeles Clippers, Sacramento Kings,
Houston Rockets and the Los Angeles Galaxy of Major Le&nccer. Arya’s experience and expertise at
the team level lies in restructuring organizations, implemgriicket marketing plans, training staff, and
introducing proven programs to the team to increase tickes.s



Arya received his Bachelor of Arts in Economics from UCInl avas a member of the soccer team. He
earned his law degree from Loyola Law School in Los Angeles.

David Baker
Commissioner, Arena Football League

It is fitting, perhaps, that this 6-foot-9 former povi@nwvard from the University of California-Irvine,
whose roots began in Possum Trot, Mississippi, hagltigical size to match his vision as the biggest
commissioner in sports. Following college at UC-Irvirmni 1971-75 and two seasons playing pro
basketball in Europe, Baker attended Pepperdine School ofvhave he graduated with honors and
served as Editor-in-Chief of the Law Review. Baker, 5@, fisrmer Mayor of Irvine, California and the
proud father of two sons, Benjamin and Sam, startindgdekie for Trojans.

Following one season as chairman of the AFL's Board @dirs, Baker was named the league's fourth
commissioner in November 1996.

Since that time, Baker has excelled in the one area that mosat@igmneasures a commissioner's success:
Growth. His first order of business was to draft #eglue's first-ever Mission Statement as well as the
Fans' Bill of Rights, each unprecedented in professionalssaod taught annually at the AFL's "Arena
Football University." The documents are also applied tosgmended to all players, coaches and staff
contracts. The Fans' Bill of Rights, adopted by the AFarB®f Directors, is "a list of 10 truths that the
AFL holds to be self-evident." Fans are within theihtfgto expect, among other things, a "wholesome
environment" in which to take in an "affordable," "totalextdinment experience."

Under Baker’s leadership, the AFL has expanded from 14stéaiB, migrated numerous teams from
small and medium-sized markets to larger ones, increased Banctiues from $400,000 to $16 million,
entered into an innovative network-television agreementMB& Sports, created a developmental league
-- arenafootball2 (af2) — and improved the quality emschmitment of AFL ownership by incorporating
numerous NFL, NBA and NHL owners. The AFL welcomes theddarCity Arena Brigade and the Utah
Blaze as it celebrates the 20th season of Arena Football begifamimary 27 and culminating with
ArenaBowl XX Las Vegas on June 11.

In Sports lllustrated, Michael Silver wrote, “Baker has fizti the league through astute business practices
and the sheer force of his personality.” It is fitting,hagrs, for this former 6-foot-9 power forward at the
University of California-Irvine, whose roots began wsBum Trot, Mississippi, before stretching to
California, that his physical size matches his vision asitigebt Commissioner in sports.

Ross Bjork
Sr. Associate Athletic Director - External Relations, UCLA

Ross Bjork enters his first year as the Senior Associdtietit Director - External Relations, for the
UCLA Department of Athletics. Bjork oversees Capital fuaiding, Annual Giving, Marketing,
Community Relations, Ticket Sales, and ISP Sports fainBAthletics. Bjork came to UCLA from the
University of Miami where he spent two years on the exeestaff and oversaw all revenue production
for the Hurricanes. In his short tenure at Miami he wéss lsecure the naming rights for a $52 million
on-campus arena, re-negotiate Miami's Nike and Gatoradeactsitand increase total giving to Miami
Athletics. He was also directly involved in the hiring agnits basketball coach, Frank Haith.

Prior to his tenure at Miami, Bjork spent 6 ¥z years atithiversity of Missouri where he oversaw all
development operations that raised record funds each year.amotall giving increased from $2.1
million in 1996, to $14.6 million in 2003. Bjork aglirected the sales campaign of the football suites’
project, and implemented the seating program for Missouevs basketball arena. He oversaw the
generation of $87.5 million in donations for the Champitor Life Capital Campaign. Bjork was an
Athletic Development Officer in 1997 and promoted to AssisAthletic Director in 2001.



Prior to joining the Missouri athletic staff, Bjork ged as Assistant Development Coordinator at Western
Kentucky University, Campus Recreation Graduate Assistant stevridllinois University, Marketing

Intern for the University of Tulsa, Front Office Interm fbe Albuquerque Dukes, and Athletic Department
Student Volunteer at Emporia State University.

Bjork, 33, received his bachelor’'s degree in recreation admatien from Emporia State University in
1995 and was a two-year starter at fullback. He earned ansadtgree in athletic administration from
Western lllinois in December 1996. Bjork is currently st Vice President of the National Association
of Athletic Development Directors.

David M. Carter
Executive Director, USC Sports Business Institute; RpaiciThe Sports Business Group

David M. Carter founded The Sports Business Grou@89Xollowing more than ten years of consulting
for the sports and entertainment industries.

As a sports business consultant specializing in strategicetiag, Mr. Carter has consulted for
corporations, sports organizations, sports and entemaitwvenues, law firms, municipalities, and
individual athletes.

Mr. Carter was also founding partner in The Sports Ven&noup, a financial advisory firm established in
2005 that consults and secures financing for early stagesdpisinesses.

Additionally, he is currently the Executive Director of theiversity of Southern California’s Sports
Business Institute and is a professor of sports busatésSC’s Marshall School of Business.

Further, Mr. Carter provides sports-business commentargtional media concerns, including presently
serving as sports business commentator for NPR’s Marketplangng Report.

He has also authored three books about the sports aisidestry.

Mr. Carter is a graduate of the University of South@afifornia where he obtained both a Bachelor of
Science degree in marketing and a Masters in Business Adutiioistwith a concentration in finance.

Karen Courtney
Director, Executive and Specialized Programs, College ohBasiAdministration, San Diego State
University

Karen M. Courtney was appointed Director of Executive and Sl Programs at San Diego State
University in January 2005, where she is responsiblthtooverall recruitment, admissions, marketing,
management, operational aspects and administrative directibatfothe MBA for Executives Program
and the Sports Business Management MBA. Prior to tiusiapment, Ms. Courtney was Director of
Recruitment and Admissions for Executive MBA programs#tebUniversity’s Fuqua School of
Business. Karen was part of the team that created, recrut@thtigural class, and launched The Duke
MBA-Cross Continent program. This unique MBA pragraffered on-campus residential sessions in
either Frankfurt, Germany or Durham, NC combined withadis¢ learning capabilities. Karen has worked
in various capacities at both private (Georgetown Uniiyeesid Duke University) and public universities
(University of California, San Diego, State UniversityN#w York at Buffalo, and San Diego State
University) since 1988. She holds her B.A. in Psyajyld 986, from Canisius College in Buffalo, New
York and a M.A. in Liberal Studies, with a concentratiorriternational Relations, 1996, from
Georgetown University in Washington, DC.
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Sergio del Prado
Vice President, Sales, Los Angeles Dodgers

Sergio del Prado joined the Los Angeles Dodgers onl&t)y\2000. He was hired as Director of Sales and
Marketing, overseeing all revenue generating departmerthe alub as well as marketing, promotions and
special events. He was promoted to Vice President afteDfifestason. Since joining the Dodgers, del
Prado has been instrumental in growing revenues faltiiteacross all departments. Under his direction
Sponsorship revenue has grown over 50%, Premium Seatiague by over 40%, season seat by nearly
100%, group sales by 20%, and total attendance by 15%itigkddly he led the effort to bring in house all
Spanish Broadcast inventory, resulting in a completelgedioSpanish radio in its 3rd year under his
control. Del Prado is also credited with developing toeders first ever Spanish Television and outdoor
advertising campaign, growing the Viva Los Dodgers Eu@n an award winning Hispanic Festival
(Reggie Award presented in 03 and 04) and he createdresduip with Universal which resulted in the
popular Dodger Dog store at CityWalk Hollywood.

Prior to arriving at the Dodgers, del Prado spent 2syaaiGeneral Manager of the Los Angeles Galaxy
soccer team. In his two seasons with the Galaxy, del Pradodedlub to success on and off the field.
Under his watch the team led the league in attendance andegopsevenue while playing for the MLS
Cup. It also established the Galaxy Foundation, a 50Qzthaation which contributed over $300,000 in
cash and in-kind to help needy Los Angeles area youthth®broadcast front, del Prado was able to
secure MLS’ and the Galaxy’s first ever-local Spanish telew broadcasting deal and the club’s first ever
English language radio deal. He also negotiated the clulya tetEnglish over-the-air television with a 5
game schedule on KCAL 9. Likewise he brokered a preseasonftdrgentina for the Galaxy and
established MLS’ first national broadcast on Fox Sportslfespanol for a match with Argentine club
team Talleres. Del Prado initiated the first Copa Cruz dt&8mante in which the Galaxy took on Chivas
of Guadalajara, establishing a Galaxy international match attemdacord and raising over $30,000 for
charity. This event led to a 5 match agreement for gameMirS3cities.

Del Prado joined the Galaxy after serving as senior vicédarsof corporate marketing for the 1999
FIFA Women'’s World Cup Organizing Committee for two yeds the holder of the highest marketing
position, Del Prado devoted his considerable energyrttsasigning world-wide marketing partners to join
FIFA’s Official Sponsors in promoting the largest-ewarld championship for women’s soccer. Top
accomplishments include Allstate’s first ever-major spsptensorship, HP technology sponsorship and
media partnerships with ABC/espn, Lifetime and Time Incciiiielped insure sold out venues for the
tournament and creating the highest attended event in Wospar's history.

Prior to joining the Women’s World Cup, del Pradorgpg®years with Los Angeles Kings of the NHL.
During his time with the Kings, he served as Directo¥afketing and Corporate Sales. In this role he
supervised the sales of corporate sponsorship packages, sekeating, client promotions, in-arena
giveaways, sponsor entertainment events and fan developrograms. Del Prado created the
presentation and led the sales effort that resulted in tpgeSt@enter naming rights deal and five (5)
founding partner deals. Prior to becoming the King's direct marketing, del Prado served five years as a
corporate account manager for the club. From 1992-94, bisetged as the club’s Hispanic broadcast
manager, creating the first Spanish language radio and tefeti®adcasts of NHL games. The position
also entailed the creation, sales and service of Hispanic broagoasbrships and grassroots promotions.

Involved in various community organizations, del Prhds served as an advisory board member for the
City of Hope Office Depot Golf Tournament, Catholic ChastiBoys and Girls Club and baseball coach at
Hawthorne High School and many years as a Little League ag&DAM0ach.

Del Prado attended California State University Long Beadmaagjored in Business Administration with

an emphasis in Marketing and Advertising. Born in Hav@ndna, del Prado and his family moved to the
United States in 1962. He and his wife, Leslie, have tildren Monica (11) and Eric (9).
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Pete Dropick
Director of Event Development, Arrowhead Pond of Anaheim

Peter Dropick has over 12 years of experience in sports rimaylegtd event production and management.
He currently serves as the Director of Event DevelopmeheaAtrowhead Pond of Anaheim. He is
responsible for securing, developing and overseeing at&spf properties or events the Arrowhead Pond
owns, promotes and produces internally. These eventsfiexpinclude the annual John R. Wooden
Classic, 2005 World Badminton Championships, National lsserdeague’s Anaheim Storm and 2003
World Gymnastic Championships.

Since joining the Arrowhead Pond in 1999, Dropick hagegskin several positions including Director of
Special Events and Senior Event Manager. Previously, héhed@irector of Operations for Atherton
Communications, LP (now Pantheon International, LLCpats marketing firm in Westport, CT.
Atherton Communications founded the annual Wooden ClassidVooden Tradition college basketball
doubleheaders. Before joining Atherton Communicatiomspiok was an Operations Assistant for the
1994 FIFA World Cup at Giants Stadium in New Jersey.

Dropick actively supports local charitable organizationspiiclg Special Olympics Southern California.
He earned a Bachelor of Arts degree in Political Science froac8se University.

Santiago Fernandez
Senior Vice President and General Counsel, Los Angeles Dodger

Santiago Fernandez is Senior Vice President and Generas€ldar the Los Angeles Dodgers. Since
joining the Dodgers as General Counsel in 1984, Mndmeez has been responsible for all of the team’s
legal affairs. His duties have included negotiating and deaftontracts with players, broadcasters,
sponsors and concessionaires, licensing the club’s raacksether intellectual property, leasing the
stadium for concerts and films, and supervising adjdtiion.

Mr. Fernandez has worked on matters ranging from the establiglof the Dodgers’ training facility in

the Dominican Republic to serving on the Board of Direatbidajor League Baseball Properties, Inc. and
on the Board of Directors of Los Angeles Dodgers, Inc.oRejoining the team, Mr. Fernandez worked as
an associate with the firm of Latham & Watkins.

Jason Greene
Director of Corporate Development, AEG

Jason Greene is Director, Corporate Development at AEG. Men®'’s responsibilities in that position
include strategic planning and transaction evaluation agdtiation — start-up investments, acquisitions,
divestitures and joint ventures. Mr. Greene has be#nA#G since December 2003. During this time, he
has been the project manager for the negotiation andrgotish of soccer stadiums in Chicago and New
Jersey; negotiated a 5-year partnership with ESPN Summeamés&; and had P&L responsibility for the
Albertsons Bay to Breakers, one of the 10 largest rgnrsioes in the world. Prior to joining AEG, Mr.
Greene worked for several years in venture capital and privaity @g/esting with a number of firms
including Zuma Capital Partners, Redleaf Group and Tenethdaait Corporation. Mr. Greene began his
career as a financial analyst at DLJ. He received a B.Sc. in Eaznfyorh The Wharton School of
Business at The University of Pennsylvania.

AEG is one of the world’s leading sports and entertainmpesenters. A subsidiary of The Anschutz
Corporation, AEG is committed to building and opemgtinglobal live entertainment company. AEG
currently owns and/or controls a number of sports aneraiiment related assets. These include:
STAPLES Center, the Home Depot Center, the London Arba&ddak Theater, the Los Angeles Kings,
5 Major League Soccer teams (Los Angeles Galaxy, San JoseuskekgDC United, New York
Metrostars, Chicago Fire), AEG Live and NextStage at Grandd2rdn addition, AEG is currently
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overseeing the development of LA Live, a Sports and Ementzit District in Downtown Los Angeles,
and the development of the Millennium Dome site in Londahan arena in Berlin.

Tim Harris
Senior Vice President Business Operations and Chief Markefiinger, Los Angeles Lakers

Tim oversees the full day to day management responsibilith&business side of the Laker organization,
including operational development, game operations and enteeainticket sales and support, as well as
fostering a relationship with the team’s partner, Ansclintertainment Group (AEG). Following the
events of September 11, Harris took on the addition&slof implementing the new NBA team security
guidelines for the Lakers.

He manages the commercial excellence and development of the mafluatitign for the Laker
organization. He is responsible for cross-business markatidgales programs, and integrated
communications. Along with his staff he has helped mogd tikers through a creative change initiative
that became a formal process for cultivating innovation amatfrthroughout the organization at the same
time maintaining the integrity of the Laker brand.

Harris was named to his current position in 2000. Hebkas a company executive since 1997, at which
time he was named Lakers vice president of sales and marketimd.akers relocated to the newly
developed STAPLES Center in 1999 and Harris was at te&dat of creating a transition, from one arena
to the next, which was a detailed and model example for fteares to follow. Previously Harris headed
the management of events for the Great Western Forum, thaipresimowcase for events in Southern
California at the time.

He began his career in sports first as a professional atplaying for five years in the Major Indoor
Soccer League (MISL) following a starting role on the UN&tional Team. Harris then moved on to
commercial real estate, working a brief period for Coldwell Bafefore joining the Forum in 1990.

A native of Southern California, Harris is a graduate 6L. He and his wife have one son.

Becky Heidesch
Women'’s Sports Services, LLC/WSS Executive Search

Founder of WSS, LLC, the parent company of WSS Exec@®®arch, Women’s Sports Services, LLC and
the Women In Sports Careers Network (WISC), Heidesch $amgpmbination of sports, business, and
career development to her current management role. She spedrtimadempany’s evolution from a
sports marketing agency to the leading diversity recrugorgpany in sports and is directing the
company's efforts to focus long term on career developmentbmiacement for women, minorities and
professional athletes.

She has served as a sports marketing consultant for M@dlyman, chairman of the Board for Oshman's
Sporting Goods, Hyundai Motor America, Franklin Covey tredWNBA Los Angeles Sparks. Prior to the
launch of WSS, Heidesch was Director of Human Resources daxkantive Search Consultant in the
private sector.

Before joining the private sector, Heidesch spent five yearsliege athletics as a head coach on both
NCAA and NAIA levels. In 1986 as a head coach at Cal PolyL8&nObispo, her team was ranked #1 in
the nation in the NCAA polls and she was named the NCAA &fefRegional Coach of the Year and the
California Collegiate Coach of the Year. In 1990, whilkiafield College she was named the NAIA
Western Regional Coach of the Year. In the mid 90's sheitamrand produced an NCAA Rules &
Compliance publication for the Big West Conference, and veasehing presenter for the Amateur
Athletic Foundation in Los Angeles.
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A popular speaker on the topics of entrepreneurship, cdeeetopment and women's sports, she is
frequently asked to speak on sports and career related padédisoften solicited by the media as an
expert in her field. Her professional involvements incltideProfessional in Human Resources
Association, National Sports Marketing Association, Nati@ssociation for Female Executives,
Association for Women in Sports Media, Black Women in Spoundation, Professional in Human
Resources Association, National Association of Women BusDes&rs.

She holds an MBA in Entrepreneurship from Concordiavehsity, Master’'s Degree and Bachelor’s
Degree in Physical Education and a California State Teaching Gedderh California Polytechnic State
University, San Luis Obispo, CA.

Michele Himmelberg
Staff Writer, Orange County Register

Michele Himmelberg is a veteran journalist at the Orange @dregister. In her current assignment, she
writes about Tourism and its effects on the Southerrfd@aia economy for the Business section. She also
writes about Sports Business issues and has writtenseseéfnabout career development in the workplace.
A USC journalism graduate, she worked as a sports reartecolumnist for 16 years, covering the NFL,
the Olympics, college basketball and other professionalssport

In 1987, she co-founded AWSM, the Association for WoineBports Media, a professional networking
group for women in the sports journalism and public iatatfields. She served as AWSM'’s president in
1990. Her writing awards include Best Sports Stdrghe Year, from the California Newspaper
Publishers’ Association (1991); Best Sports Columrhef¥ear, Women’s Sports Foundation (1989), and
the AWSM Pioneer award.

Shawn Hunter
President & Chief Marketing Officer, Anschutz Entertainnf®@rdup — Sports

With nearly 20 years of experience directing the activities afradprofessional sports organizations,
Shawn Hunter holds the dual positions of President, Sa@ts and Chief Marketing Officer for the
organization considered to be the leading sports anda&nteent presenters in the world.

Known as one of the most experienced and innovative marketimgnm professional sports, Hunter’s
responsibilities include strategic planning and oversedibgsiness operations for all of AEG’s sports
franchises, sports properties, events and tournaments atf@rgnitiatives operated by the organization.
Additionally his duties include management of the severdietompany’s business units, including
marketing, advertising, public relations, ticket sales, sphip, merchandising, creative services and
client services for all AEG owned or operated venues andesnitbrldwide.

As CMO, Hunter is responsible for overseeing strategic madkétitiatives for AEG properties including
STAPLES Center, The Home Depot Center, the Toyota SporteiCAEG Live, AEG Events, including
international soccer play in the United States, as well as intamaBAEG projects such as the O2 and
Berlin National Arena projects (currently in developmentjvall as other new venues in development by
AEG such as Sprint Center in Kansas City and stadiumsdg®view, lllinois and Harrison, New Jersey.

Additional assets of AEG which Hunter directly overseestard os Angeles Kings (NHL) — under the
separate title, President, Business Operations — Manchesterdhs (AHL), Reading Royals (ECHL),
Los Angeles Galaxy, Chicago Fire, Metrostars and SanEkrslequakes of MLS, an expansion Major
League Lacrosse team to be located in Los Angeles, four sporthises operating in Europe, David
Beckham Soccer Academies operated in London and Los Angelesiama special events and
tournaments including the upcoming Tour of California cyrlioad race, the JPMorgan Chase Open
tennis tournament, the WTA Sony Ericsson Tour Champipasthe adidas Track & Field Classic, world
championship boxing and track cycling events all owngut@moted by AEG.
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Most recently, Hunter was the President of the National elptleague’s Phoenix Coyotes for six years.
Under Hunter's leadership, in the Coyotes’ first four seasthe club played to a 94-percent capacity
(including 69 sellouts) and transformed Phoenix intmekey hotbed. Hunter developed and launched the
popular Coyotes logo and uniform, secured strategic telev@sid radio broadcast partnerships for the
team and created cutting edge marketing and ticketing campHlignt&r laid the groundwork to position
the Coyotes as a premier sports franchise in Arizona.

Hunter was also involved in the planning and marketing@fALLTEL Ice Dean, one of the NHL's
premier training centers and team’s corporate headquarteder bis direction, the organization secured a
10-year partnership with ALLTEL (formerly Cellular One)ibhclude naming rights of the facility as well
as a store on site. Hunter joined the Coyotes from ther&itid Avalanche in 1996. As the executive vice
president, Hunter’s first achievement was reaching a cap,@Q2eason ticket sales in just under six
weeks — before the team even had a name. He was instrumenggtingand implementing the
Avalanche team colors and logo as well as the logo fdb#mver Nuggets. His creative initiatives and
team merchandising efforts resulted in a Top 10 placemem@iBA teams on an international level for
licensed apparel sales.

The Lawrence, Kansas native joined the COMSAT sports groDgcember, 1991 from the University of
Minnesota, where Hunter served as the assistant athletic ditdetararketed the annual University of
Minnesota versus University of Wisconsin hockey game, gmddving the game to the Met Center in
Minneapolis, set a new NCAA attendance record for hockey events.

Hunter began his career in professional sports as a capm@iunt executive with the NBA's Minnesota
Timberwolves during the team’s inaugural season in 198886@ng his tenure with the Timberwolves,
the franchise set a new single-season attendance record BA)as more than 1.1 million fans passed
through the turnstiles.

Hunter received both his undergraduate degree in businessstdation (1986) and his master’s degree in
finance (1988) from the University of Kansas. Shawnlaadvife, Deidre have two sons, Dillon and
Daulton.

Bill Husak
Athletic Director, Loyola Marymount University

Dr. William S. Husak begins his sixth year as the AtblBirector at Loyola Marymount University. Since
taking over the program in 1998, LMU has reached a new Iégelcgess. With the implementation of the
10-year strategic plan, the future is bright for LMU afbtet

Husak’s first appointment as a collegiate athletic directofdmsed on developing a team of coaches,
support staff and administrators who believe that LMUibdedics program can be among the elite in the
nation. His first five years have been marked by enhancinguihyort of the athletic teams through the
creation of the Student-Athlete Academic Center and the IStremgth and Conditioning Center,
increased scholarship and operational support and enhdheingaching and support staff.

The past three years have been three of the most successful seasbosl history as the Lions won over
55 percent of its dual competitions. Since 1998, LMUdhaisned eight conference championships and 14
NCAA postseason appearances. Off the field, the Lions hat& 50 percent increase in national scholar-
athletes as 128 claimed the honor in the 2002-03 academichesarpst in school history. Last year 91
student-athletes were named to the West Coast Conferemaerbb.

Husak attributes the current success and the future gofiiile program on the staff that is place. Since he
took over the program, the coaching and administrativesdtait lend support to the more than 330
student-athletes has more than doubled in size. At théusimt of the 2002-03 athletic year, a full-time
head coach will lead each of the 17 varsity sports sponaptddU. When Husak took over, only nine of
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the programs were led by full-time coaches. In additigppei for the student-athletes was enhanced
with the addition of six brand new staff positioniieh included an athletic academic coordinator,
marketing/promotions manager, corporate relations managistaassthletic trainer, and an assistant
media relations director.

Husak comes from a long and accomplished background as amistchhor, fundraiser and professor. As
the former senior associate athletic director at California Stateetdity Long Beach, he enjoyed a
successful career in both the academic and athletic arena overaf $§parears. From 1993-1998, he
served as the director of the 49er Athletic Associatiod,hatped raise $6 million towards a $22 million
capital campaign for construction of CSULB's athletic complée Pyramid.

While at CSULB between 1983 and 1997, Husak served asataas commissioner for the California
Collegiate Athletic Association (CCAA). There, one of Husakdsn responsibilities included supervising
officials for the conference. Between 1986 and 1993 he sewvebdairman of CSULB's physical education
department. As an associate professor of physical educati@lAtB_between 1979 and 1986, he
established the university's Motor Behavior Laboratory.

A 1972 graduate of State University of New York (SUNI Cortland, Husak holds a master's degree and
Ph.D. in physical education from Texas A&M University. hhel dois wife of 31 years, Tish, live in Long
Beach and have three sons, Greg, 29, Todd, 25 and Jon, 23.

Eric Johnson
VP, Multimedia Sales, ESPN ABC Sports Customer MarketindySales

Eric has worked with ESPN ABC Sports for seven yeatiscainrently oversees the Burbank office which
is responsible for National advertising sales for west doastd clients and agencies. ESPN ABC Sports
Customer Marketing and Sales is on the forefront of multimadvertising sales by combining direct
responsibilities for the following properties: all B$Retworks (ESPN, ESPN2, ESPN Classic,
ESPNEWS, ESPNU), ESPN the Magazine, ESPN.com, Mobile EEBRIN 360. Additionally, his ad
sales team partners with advertising opportunities foMNER&dio, ESPNZones, ESPN Deportes, ESPN
Outdoors and ESPN International.

Previous to working at ESPN ABC Sports, Eric spentttajgars in Media Planning at local advertising
agencies in LA/Orange County working on accounts sudhaasia, Mitsubishi, AT&T Wireless, Mattel,
Sunkist, Suzuki, El Pollo Loco and Baskin Robbinsic Blso sold advertising for one year with TIME
magazine. A Los Angeles native, Eric is a graduate of UCLAKEBonomics, 1991) and currently lives in
Pasadena in the shadows of the Rose Bowl.

Tracie Jones
Director of Marketing, Mighty Ducks of Anaheim

Tracie Jones serves as the Director of Marketing for thetiylighcks of Anaheim Hockey Club. Jones
oversees all aspects of marketing for the hockey team whikhdas strategic marketing initiatives,
advertising, promotions, and the development and impl&atien of all signature events and properties for
the team. Jones also oversees Premium Club Seat and Suite Mglidetive Mighty Ducks and

Arrowhead Pond.

Prior to joining the Mighty Ducks Hockey Club she serasDirector of Marketing for the Arrowhead
Pond of Anaheim, overseeing all marketing and promofiensvents at the Arrowhead Pond that are
owned or co-promoted by AAM, the management company fohttevhead Pond of Anaheim. She also
directed multi-media, e-marketing and all web sites operatéd\dy. Jones joined the arena in fall of
1999 as the Communications Manager and held the positidiaiddeting and Promotions Manager before
being named director.
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Jones received both her Bachelor of Arts in Communicatidgh,asMinor in Sociology, and her Masters in
Journalism from the Annenberg School for Communicadiime University of Southern California. She
is a member of 44 Women for Children and lives in CHiilts with her husband, Joshua, and their son,
Jude.

David Kim
Director of Business Development, Tollner, Moon and Stripb

David is the Director for Tollner, Moon and Steinberg @Msolf and TMS Enterprises. At TMS, David is
responsible for day-to-day operations of the company. Sqedbif he oversees the golf department, sports
marketing development and our special projects division.sltesirumental in the positioning, strategic
planning and development of new ventures for the TMS Taangxperience is in the areas of consulting
and marketing of sports related businesses for major sitiesrand the development of content supply for
television and movies. To date David has negotiated ovem#iBon dollars for clients and TMS. David
has worked as an executive in the marketing of USC Athleticsaswessfully positioned and developed
national sales and marketing strategies for different indgstDavid lives in Huntington Harbor

California, with his wife, Joyce. He earned a B.S. fromd¥flall School of Business at the University of
Southern California

Eustace L. King
Managing Partner, O2K Worldwide Management Group, LLC

Eustace L. King is a Managing Partner of O2K WorldwiteEnmagement Group, which is a diverse, highly
motivated management organization. King oversees all aspecBK&f Business, contract negotiation,
sports marketing, athletic training, health management and weaithgement.

Previously, King was the Director of Corporate Sales aadkbting for the National Hockey League. He
jointly oversaw the corporate partner management and wextldiresponsible for new business
development for the League. King managed a division thegsepted in excess of $375 million in
worldwide marketing, advertising and promotional supfmrthe sport of hockey.

To fulfill league objectives, King worked closely with tN&lL’s broadcast partners both in the United
States and Canada, developing fully-integrated, multi-yeaunsixel partnerships. Despite a challenging
economic environment, he worked to renew several high @fdfilL business Partners such as Anheuser-
Busch, MasterCard and MBNA, while adding four new pagtreBest Buy Inc., Kellogg's, Sirius Satellite
Radio and Starwood Hotels and Resorts.

Before joining the National Hockey League, King served as davialyer/Planner for Leo Burnett where
he identified and negotiated placement in national and loediario generate awareness, increased sales
and repeat purchases for the Miller Brewing Company, McDonAldsyitech Cellular and the Leo
Burnett International Media Group.

King received his joint degree in Mass Communications amib®gy at Miami University. He also was a
member of the nationally ranked men’s CCHA Division 1ifgirice Hockey Championship Team.

Tony Knopp
Corporate Sales Director — Southwest

Tony Knopp is currently the Corporate Sales Director t18oest for StubHub managing all Corporate
Sales and Major Accounts ranging from Texas to Southeifo@eh. Tony’s main focus at StubHub is
establishing and maintaining relationships with large plaiyettse events industry and working with The
Super Bowl, The Masters, The Rose Bowl, The Rolling Staares Broadway Shows amongst others to
provide unique VIP experiences for StubHub clientele.
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Tony has been with StubHub since June, coming over AB@ where he was a Senior Sales Executive.
At AEG, Tony focused on Ticket Sales for all AEG eveatsging from the Los Angeles Kings to the
JPMorgan Chase Open Tennis Event. Prior to his tilA&@&t, Tony worked under the News Corporation
umbrella with both The Los Angeles Dodgers as a Premium Ral@®gsentative and News America
Marketing.

Tony graduated from USC in 2001 with a degree in BusiAekninistration. He resides in Redondo
Beach.

Kim Kutcher
Director of Human Resources, Mighty Ducks Hockey Club, Amah&iena Management (Arrowhead
Pond of Anaheim), Anaheim Ice Management

Kim has 13 years of experience in human resource manageowrged in a wide range of activities
related to the human resource function — performance managemaeirigtc@velopment and delivery,
coaching/mentoring, employee relations, recruiting, compemsaa benefits. Prior to joining the Mighty
Ducks Hockey Club, she spent seven years working inddRricewaterhouseCoopers supporting their
consulting practice. Kim received an MBA from San Diego Statiwassity and a Bachelor of Science in
business administration from the University of Redlantis.Ifas been a member of the Society of Human
Resource Management (SHRM) for over 10 years

Geoff Lester
Account Manager, Broadcasting & New Media, NASCAR

Geoff Lester, after completing an internship with NASCARinly the summer of 1998, began his career at
NASCAR in May of 1999. After managing marketing initi@svsuch as NASCAR Rocks, NASCAR
Racers and NASCAR 2000 out of NASCAR's Daytona Beach, Fildueaters, he relocated to Los
Angeles in December of 2000 when NASCAR opened its@®masting and New Media office in Century
City. Since then, Lester has managed NASCAR's relationsliip§urner Sports Interactive, the

exclusive producer of NASCAR.COM, and America Online, thediffinternet Service Provider of
NASCAR, as well as other NASCAR partners in the New Msgéce.

For the past year, he has managed NASCAR's day-to-day retdpiomith NASCAR's broadcast partners -
FOX, NBC, Turner Sports, SPEED Channel and HDNet -NABCAR Images, NASCAR's equivalent to
NFL Films. Lester also focuses on New Business DevelopioeNMASCAR's New Media ventures.

Lester, originally from Virginia, graduated from VirginTech in 1999 with a Bachelor of Arts degree in
Political Science.

Jeff Marks
Managing Director, Sports Business Group

Jeff Marks has over 10 years consulting experience wittuf@500 companies, sports leagues, venues,
municipalities, start-up organizations, and private investBerlaying his expertise in corporate strategy
into the sports industry in 2001, Jeff oversees aritgjof The Sports Business Group’s strategy, design,
and implementation of marketing programs for clients, asagafiroviding insight into sales management
and incentives, organizational effectiveness, executive compenaatisales, business plan and
feasibility analysis, financial analysis, market research, amintmication strategies. Jeff has authored
several industry market research studies that are publiskadaus newspapers and journals.

Jeff earned a bachelor’'s degree in International Economics witha in Rhetoric from the University of
California, Berkeley and his MBA from the Marshall SchooBakiness at the University of Southern
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California. He has spoken before various groups oregfiasports marketing issues and best practices. Jeff
also serves on board of two not-for-profit organizationthe sports industry.

Dermot McQuarrie
Assistant General Manager, Senior Vice President of Predu&tProgramming for Fox Sports
International

Dermot McQuarrie this year celebrates 35 years in the broadcastimgry. A request to present a
Scottish music program in 1969 on Radio Gibraltar gatria¢ the bug for broadcasting. That was
followed by a position as newscaster and reporter for Gépraklevision. Since those early days Dermot’s
career has taken him from BBC Scotland in Aberdeen as a repod@rewscaster and Grampian
Television in Aberdeen where he was credited with a World Bk@&wnews broadcast on the blow out on
the Bravo oil platform in the North Sea, to Scottish Tisien where he was senior reporter and news
anchor before being appointed a program director and latSettier Producer Director, During his time
as a Producer/Director at Scottish Television he worked aspkcts of broadcasting programs but
specialized in news, sport and live broadcasts.

In 1992 he formed his own production company bringiisgeliperience to the fields of corporate videos,
sports production and the launch and re-launch of chaimedsious parts of the world. These included a
horse racing channel in UK, a Children’s channel in Itaipgmitted in English and Arabic to the Middle
East and before arriving at Fox, a sport and movies charosddast in Polish, Czech, Hungarian and
English from Sweden in to Central Europe.

In 1997 Dermot was invited by Fox to come to Los AngateExecutive Producer of Fox Sports Americas
which had become part of the Fox Sports group a fewthmsararlier in 1996. Initially his time was spent
reorganizing the Production department in Los Angeles apkkimenting a policy of localization whereby
the productions rather than being only produced in Lagefes, would be produced in the major markets
in Latin America. This involved opening production centerd negotiating out put deals in Argentina,
Mexico, Chile and in other Latin American countries whenre [fiarchased program rights.

Dermot has expanded his role over the years to include thensability for the purchase of programming
rights and scheduling for the Spanish language channktimAmerica, Fox Sports en Espanol and for
Fox Soccer Channel in the USA

In his spare time Dermot enjoys playing golf, cookind ishing

Brian Melekian
Director, Operations, The Home Depot Center

With nearly 10 years of experience in the sports industignBvielekian works for The Home Depot
Center, an AEG-owned and operated facility, as the dire€perations. He began his career in sports
with the Los Angeles Galaxy (MLS) and has worked withem AEG family of companies since 1997.

As director of operations, Melekian assisted with the ttoatson and facility opening of the $150 million,
125 acre multi-sports campus, including a 27,000-seat ssizz#um, 8,000-seat tennis stadium, track and
field stadium, indoor velodrome and other facilities faeinational team training. He is responsible for
logistical, staffing, union and financial issues and aessa staff of 300 for more than 100 events per year,
including international competition, concerts and LA Galaxy @bdChivas USA (MLS) home games.

Prior to working at The Home Depot Center, Melekian worfkedhe Galaxy as the director of operations.
He started at the Galaxy in the ticket sales department.

Melekian graduated from the University of Southern CalifoilSC) in 2000 with a bachelor’s in
business communication. He is a member of the Galaxy Foandadiard of Directors and the
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Association of Assembly Managers. Melekian is also an atjpnofessor at California State University,
Long Beach in the sports management master’s program.

Shervin Mirhashemi
Vice President & Assistant General Counsel of Anschutz tamenent Group, Inc.

Shervin Mirhashemi is Vice President & Assistant GenecalrSel of Anschutz Entertainment Group, Inc.
(“AEG"), a privately owned sports and entertainment compased in Los Angeles, California.

AEG is the majority shareholder of STAPLES CenterHbene Depot Center, the Los Angeles Kings and
four Major League Soccer teams in the U.S as well as a nyimmovher of the Los Angeles Lakers NBA
franchise. AEG is also developing the $1 billion L.AvéiDowntown Entertainment District, the Sprint
Center in Kansas City as well as The O2 (formerly knowth@dillennium Dome) in London, England
and the Berlin National Arena in Germany. AEG also owners¢¢oncert promotion businesses
including clubs and theatres, in-house service divisiompmieague hockey teams, and other
entertainment entities throughout the United States armpEurOver the last five years, AEG has quickly
grown into one of the largest live entertainment companitse world.

Shervin has been with AEG since 2001 and helps oversee thaspgcts of the AEG owned or managed
entities in the U.S. and Europe and also participatesategic negotiations with respect to all AEG
entities. In particular, Shervin has negotiated agreementmgelatnaming rights, marketing and
sponsorship, venue leaseholds, event licensing, luxugssi#remium seating, concessions, broadcasting,
ticket sales, employment for team coaches and other persoened gperations, real estate transactions,
land use, joint use relationships including public priyaiet ventures, league relationships and various
other agreements relating to the creation and operation ofté&@s, venues and events.

Shervin has negotiated hundreds of naming, foundingeyaatrd general sponsorship agreements on
behalf of AEG including deals with some notable clients siscHome Depot, Coca Cola, American
Express, McDonald’s, Anheuser-Busch, Toyota, adidasgtSgDT, Comcast, to name a few.

Prior to joining AEG, Shervin practiced at the law firmRarker, Milliken, Clark, O’Hara & Samuelian in
Los Angeles where he concentrated on corporate technology, tael esrporate and commercial
transactions and business litigation. Shervin also actedémneral counsel capacity for several of the
firm’s clients.

Peggy O’Leary,
Senior Associate Director, Sport Management Program, UitivefsSan Francisco

Peggy O'Leary, M.S., University of Southern California. K24 eary serves as the Senior Associate
Director for the University of San Francisco Sport ManagignMaster's Program at the Southern
California Regional Campus. Prior to joining USF, Pegggated Strategic Initiatives at the University of
Southern California's Marshall School of Business. Stesasred as the Special Assistant to the Dean of
Admissions and Financial Aid at USC. Additionally, shegtst home economics and physical education at
the secondary level. Peggy is a volunteer for the Pasademaaheent of Roses, and is a member of the
USC Sports Business Association Advisory Board.

Dan Patin
Director, Broadcasting Operations, NASCAR
Dan Patin is director, broadcasting operations for NASCARhis position, he is the primary broadcast

liaison between NASCAR and the broadcast partners andstte primary track contact for broadcast-
related issues. Patin works with NASCAR'’s competition lipulelations, broadcasting and marketing
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services departments to prepare for the production of 8&&8CAR race during the sport’s 39-week
season.

His operations expertise and attendance at each race help NAS&#dR)e its relationships with the
broadcast partner’s production groups and efficiently leatha live event issues that arise each week.
Patin is the troubleshooter within a team of over 15@lgewho convene week after week to produce the
excellent broadcast race coverage that NASCAR fans know and expect.

Prior to joining NASCAR, Patin spent two years as dinecfdroadcasting for Anaheim Sports where he
oversaw radio, Internet and television broadcast coverafygadfeim Angels baseball and Mighty Ducks
of Anaheim hockey. As director of broadcasting, he wasliglison with Fox Sports Net and KCAL-9 for
both teams. His background includes Fox Sports Net Opesatvhere he spent 13 years covering all
sports and moved through the ranks from traffic managgroduction manager and finally general
manager of operations, a post he held during his final eaosywith the company.

Patin holds a bachelor’'s degree in communications fronfidaita State University, Fullerton and resides
in Lake Forest, Calif., with his wife, Angela and dawgRachael.

Gabby Roe
General Manager, Events & Partnerships, AVP Pro Beach \balleYour

Mr. Roe has been with the Company since 2002. Mr. Rasonsible for the Company’s Sponsorship
Sales, Activation, Event Promoters and Event operationer tB joining the AVP, Mr. Roe was
instrumental in developing two other active lifestyle spgagues. As the owner and President of the
Beach Soccer Company, Mr. Roe was responsible for the worlghradeotion and growth of beach
soccer. Subsequently, he served as the Executive Direditajof League Lacrosse, a domestic league
founded with the SFX Sports Group. Mr. Roe gradufitad the University of Virginia with a B.A. in
Arts and Sciences in 1991.

Kathryn S. Schloessman
President, Los Angeles Sports & Entertainment Commission

As president of the LA Sports & Entertainment CommisgloASEC), Schloessman oversees and manages
the day-to-day operations of the Commission, which adfseasfficial organization for the City of Los
Angeles to seek, host, promote and retain special sporenéerdainment events such as Super Bowls,
Grammy Awards and All-Star games. These events posifivglgict the local economy by attracting
visitors to the city, giving them a reason to stay loragel return more frequently.

Some of the events Los Angeles will be hosting in 260tde the GRAMMY Awards, NBA All-Star
Game and the ESPN X Games, in addition to annual evéwshé City of Los Angeles Marathon and the
Tournament of Roses Parade and Rose Bowl game. LASEC aitmwork diligently to bring several
other high-profile events to Los Angeles.

Prior to joining the Commission, Schloessman was gek8-veteran of CB Commercial (now CB Richard
Ellis), the largest commercial real estate company in the UStimt#s. She held the position of managing
officer of CB Commercial's downtown Los Angeles office, whehe was responsible for business
development, operations and management of the Los Angeler’segffice professionals and oversaw
CB Commercial's community relations efforts.

Previously, Schloessman served as marketing director f@Z@Bmercial’'s Western Division. She also

has more than 10 years experience as lead broker for majorbeasactions in the downtown Los Angeles
market.
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While at CB Commercial, she served on the Executive BoatttedEentral City Association and on the
Board of Directors of Public Counsel, the largest notitgpoovider of legal services. She now serves on
the Board of Directors for the Los Angeles Police Foundatidrich serves to provide resources to help
the Los Angeles Police Department perform at its highest fservice. She also serves on the Advisory
Board of Moag & Company, a sports investment bankimg. fi

Schloessman graduated in 1983 with a B.S. degree in re& fastaitce from the University of Southern
California in Los Angeles.

The LA Sports & Entertainment Commission actively worksiaintain Los Angeles as the sports and
entertainment capital of the world. LASEC is a nonprofitapization and a division of LA, Inc. The
Convention and Visitors Bureau. LASEC was founded®@5lby Mayor Richard Riordan and other civic
leaders to provide a single point of contact for the Clityos Angeles for sports and entertainment
executives and for events.

Dave Siegel
Director, Premium Sales & Services, Los Angeles Dodgers

David Siegel recently completed his 9th season with the Lgelas Dodgers. Mr. Siegel has worked in 4
different departments including season ticket sales (1,\gra)p sales (2 years), advertising and
marketing (2 years). This will be his 4th season headintyel Premium Seating department. Mr. Siegel is
responsible for all the revenue generated out of the artt®ugout Club seats at Dodger stadium. This
includes the marketing, sales and servicing. Mr. Siegekeesr7 full time employees, a 5 person sales
team and a 2 person servicing team. He also supervises af $tafflay of game employees called
Hospitality Team Members. Mr. Siegel attended the Unityeo$iCalifornia at San Diego.

Blain Skinner
Executive Director, Corporate Sponsorships, Los Angedégis

Blain D. Skinner is the Executive Director of Corporate Spoships for the Los Angeles Lakers and
Sparks. He joined California Sports, Inc., the parentpaom that owned The Forum (now the Great
Western Forum), the Lakers, Kings, Strings, a varietyttodrosports and entertainment properties in 1983.
In his current position, Skinner is responsibledponsorship sales that include broadcast, signage, internet
print, merchandising, promotional, public and commuretations elements. He is also a Reserve Deputy
Sheriff in Orange County’s Professional Services Progradraarharter member of Westcoast Sports
Associates (WSA); an organization dedicated to enhancing thengpexperience for economically
disadvantaged youths. Skinner received a Bachelor of Agteelédrom the University of Southern

California in 1982.

Andrea M. Smith
Community Relations Coordinator, Los Angeles Sparks BAN2005

Responsible for all team community appearances. Coordinates gamlemiayts such as youth ball
exchange, silent auction, halftime charity check ceremonies, at@ame autograph signing. Schedules
duties for interns and manages requests for charity idosaDirected Fifth Annual Academic & Skills
Clinic attended by entire team and coaching staff. Organizégramoted first ever WNBA “Be Smatrt -
Be Fit - Be Yourself” clinic in May 2005.

As a Marketing Intern, AVP Pro Beach Volleyball Tour, 208#ith traveled to all tournaments including
New Jersey, Chicago, Las Vegas, and Hawaii. Responsibledios@prelations and well-being of athletes
during appearances. She also served as a liaison to thedued@gthe Chargers training camp held at
Home Depot Center.
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Smith graduated cum laude from Cortland State (NY) withiekegn Sport Management and was
Honorable mention All-America outside hitter for the Rdgons in addition to conference and team
MVP.

Raised in a family of sports, her father A.J. SmitExgcutive Vice President and General Manager of the
San Diego Chargers. He brother Kyle Smith is two-tinfensfive MVP for Youngstown State (OH)
Football and will compete in the 2006 Hula Bowl.

Larry Vincent
Senior Vice President, Music & Entertainment, Ootag

Laurence Vincent leads Octagon’s Music & Entertainment divjdiased in Los Angeles, California. He is
a leading brand strategist and specializes in brand manageorpatate alliances, integrated marketing
and branded entertainment. His clients have included Mastei@arnational, the National Football
League, the Smithsonian Institution and Home Depot, teersafew. He was previously the chief strategic
officer of Cabana Group, an entertainment marketing agency.

His book, Legendary Brands: Unleashing the Powerafy&illing to Create a Winning Market Strategy,
was released by Dearborn Trade Publishing in 2002 and haméacoimportant work in the marketing
community. The book explores the narrative structure m$wmer brands and its use in developing
sustainable competitive advantage. He is currently at ok new title, due out in 2006.

Prior to his work in brand consulting, Laurence manayetdeveloped branded strategic alliances and
sponsorships for The Walt Disney Company. He spearheadmtisrthat leveraged Disney’s brand equity
and integrated marketing power to launch initiatives with tepdorporate partners such as AT&T,
American Express, Coca-Cola and Kodak. He also worked oaldiobnsing initiatives that spanned
multiple Disney divisions.

Laurence began his career as a theatrical presenter at the LossAMgsic Center and served as General
Manager and Director of Business Planning for legendapyasario, James A. Doolittle. He holds an
MBA from USC's Marshall School of Business. He also recehisBachelor’'s degree from USC, where
he attended the School of Cinema-Television.

Mary Vinette
Director of Human Resources & Tour Logistics, AVP Pro Beaalteyball Tour

Mary Vinette has been with the AVP Pro Beach Volleyball Taince 2001. She has worked on all aspects
of the Tour in the past five years. In her current rol¢ha®irector of Human Resources and Tour
Logistics, she oversees all aspects of Human Resourceg footin as well as all logistical tasks such as
air travel, hotel deals, ground transport, credentialing, ey has a BA in Sociology from the

University of Michigan and an MFA from Wayne State Universit

Bob Wagner
Senior Vice President/Chief Marketing Officer, Anaheim Arena ag@ment, LLC & Mighty Ducks of
Anaheim

Bob Wagner has more than 20 years of experience in spoitetingr primarily in the Southern California
market. He is beginning his second year with Anaheim Areaaaglement, LLC (AAM). He added a
dual role as senior vice president and chief marketing officdroth the Mighty Ducks of Anaheim and
Arrowhead Pond of Anaheim on June 20, 2005. As such, &dgads all aspects of business operations
including broadcasting, sponsorship, ticket sales, marketorgmunity relations, fan development and
communications.
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Wagner started his career with Fluor Corporation imkyiCalifornia, as a human resources manager.
Changing direction in 1984, Wagner joined the sales ankeatiiag team of the then California Angels.
After nearly 10 years, he left his position as directsadés and marketing to start the National Hockey
League’s Mighty Ducks of Anaheim. In 1996, he returmedaseball when Anaheim Sports, Inc.,
purchased the Angels. In his role directing the sales auitisgrof each club’s corporate advertising
clients as well as all matters related to broadcasting, Wagoeessfully built both teams relationships
with local and national partners. Among his many accompbstisnduring that time, were securing title
sponsorships for both the recently completed arena andateaobaseball stadium. As a member of the
Mighty Ducks inaugural staff, he was charged with launghire sponsorship, advertising and broadcast
sales efforts of the expansion team. On the Angels sidieveoped and implemented the club’s first
freestanding, in-mall retail store while designing anddirig to market a new logo and jersey for the club.

In 2000, after 16 years in Anaheim with professional basahdlhockey, Wagner joined the National Hot
Rod Association (NHRA) as vice president of sales and bissdwmslopment. He secured title and
presenting sponsors for 24 national events, coordinagesiale of broadcast inventory with ESPN and
ESPN 2 and worked with the marketing department to dp\aid implement sales and marketing
strategies. Four short years later, in July of 2004etgned to Orange County and the Arrowhead Pond
as the vice president & chief marketing officer.

A native of Seal Beach, California, Wagner began his caresgraris with the California Angels in 1984,
quickly rising through the ranks before taking histfprest with the Mighty Ducks.

An advocate for the sports and entertainment industry, Wégsataught sports management courses at
the graduate level for four years, three with Universitgan Francisco at their satellite campus in Orange
and one with California State University, Long Beach. He sdswes on the Steering Committee of the
National Sports Forum and is a member of the advisorydifoat.ong Beach State University’s Sports
management program.

A California State University, Long Beach graduate and natioathern California, he currently resides
in Dove Canyon with his wife, Debbie, and their threddran, Ryan, Amanda and Nick.

Andrew Watkins
President, Asia Sports & Entertainment

Andrew is co-founder and President of Asia Sports & Emitarient (ASE), which provides Athlete
Representation, Event Management (Sponsorships, Ticket $dl&Media Coverage), and Consultation
Services focused on opportunities in the fast-growingrAsmrts and entertainment markets, particularly
China, India, Japan, and Korea.

ASE clients/partners include American golfer Carrie Vaughame#h golfer SK Ho, Korean Ladies
Professional Golf Association (KLPGA), Pete Newell Big Mzamp in China, LA Open 20/20 (cricket),
in addition to holding a minority ownership in thalersfield Blitz (AF2).

In addition, Andrew currently serves as Executive Direfdothe Spine in Sports Foundation, a non-profit
organization dedicated to the prevention of spinal cqtdli@s in adolescent athletes and the developer of
the “See What You Hit” program for high school football.

Previously, Andrew worked for the Los Angeles DodgessaA Operations department overseeing
Business and Community Development to the Asian AmericananaBtuent in Japanese, he coordinated
all aspects of the Dodgers’ marketing efforts to the locdliaternational Asian community.

Andrew began his career as a corporate associate with Grahane&. Jeie holds a B.A. in Japanese
Studies from Bucknell University and a J.D. from LoyonL.School in Los Angeles.
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Matt Wikstrom
Vice President, Sales, Los Angeles Avenger Avengers

Matt Wikstrom, the vice president of sales for the Los Aegyévengers, is in his fifth season with the
franchise. He oversees the entire Avenger ticket sales opeaatiomarkets integrated sponsorship
packages.

During his tenure with the Avengers, Wikstrom has cres¢e@ral programs and promotions, which have
increased ticket sales revenue by more than 100 percener bisdirection, the Avengers have had great
success in the area of group sales, so much so that numéreusi@na Football League teams have
emulated Wikstrom’s programs and promotions.

In addition to his sales duties, Wikstrom also is resjpdm$or overseeing all of the team’s grassroots
marketing and creative efforts.

Wikstrom spent his first two seasons with the Avengeemnaaccount executive and was a part of the 2002
ticket sales staff that accomplished a 62 percent increase im sexo over the previous season.

He then went on to direct grassroots marketing effor2908, serving as the team'’s football outreach
manager. Wikstrom’s sales team currently blankets Los Angééetura, San Bernardino, Riverside, and
Orange Counties during the fall, attending over 200 eweaditisding high school football games, mall
appearances, college home games, sports bars and otherrdpnevents.

In 2001, Wikstrom completed a sports marketing and sategaon at Game Face Inc. in Tualatin, Oregon.

A graduate of Trinity College (Hartford, Conn.) with @gdee in history, Wikstrom was born and raised in
Salt Lake City, Utah. He currently resides in Los Angeles.

Matt Winkler
Executive Director, SEME East & West / Sports InduBmdycation LLC ; Regional Marketing Director,
Washington Capitals (NHL)

Matt Winkler has garnered over ten years of international &xper and knowledge in sports
communication, marketing, events and public relations.

Working is currently serving as Regional Marketing & Salemkber for the Washington Capitals (NHL).
During the previous three years, Winkler taught at Georgshifigton University while launching two
entrepreneurial consulting projects: Sports Industry EdutdtLC, as Executive Director of the annual
Sports Events Marketing Experience; and President and Epahthe marketing communications and
pubic relations firm, MW Communications, with partner i§t8tockton, and MW clients include Octagon,
NFL's USA Football, Fight For Children, Fight NigidC Baseball, U.S. Soccer, D.C. United, USA
Gymnastics. Visa and Brotman Winter Fried Communicatiomaime a few.

Winkler frequently serves as an on-site game-day media aperabnsultant for U.S. Soccer and D.C.
United as well as the NCAA and their championships for MBa'sketball and Men’s Soccer.

With over ten years of leadership in the NCAA Athletics Muatlia Information business, Winkler recently
served as the Assistant Athletics Director for Public Ratatat George Mason University in Fairfax, VA,
after a six-year stint as Assistant Athletics Director fomB8wnications, and Director of Athletic
Communications and Sports Information at American Univyerkié worked at Lehigh University prior to
returning to his hometown of Bethesda, MD, to begin vatrkU.

Winkler’'s external experiences have been extensive. He hasises a media operations coordinator for

several national and international events such as: the 2068 @legp, 2002 Winter Olympics Salt Lake
City; the 2003, 1999 Women's World Cup in D.C, theMMen’s Basketball Tournaments in 2002,
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2001, 1998, 1996, and 1994; the 1996 Atlanta Olympitd.the 1994 Goodwill Games in St. Petersburg,
Russia.

At GMU, he oversaw the marketing communication operatioth®Division | Patriots. He managed a
staff of six that cover the myriad of progressive commuraodiiinctions: sports information director(s),
publications coordinator, Webmaster, video/multi-media dirembd photographer. During his tenure, the
office oversaw 160-plus home NCAA events, over 270all/éevents in 19 different U.S. States),
produced and managed 20 publications including 800-plusargedie pages and 1,100-plus web pages,
internet video streaming, internet audio as well the upglatia 24-hour sports phone hotline. Similar
responsibilities were administered at AU and Lehigh.

In its sixth year in the academic circles, Winkler has taugbetslightly different courses in the
Washington, D.C. metro area: Sports Communication (COM S@iing) at American University, School
of Communication; and Sport Media & Communication (TSTDB,ZBummer) in George Washington
University’s Sports Management Graduate Program. He aésiopsly taught Sports Public Relations &
Entertainment (COMM 399.003, Fall) at George Mason Uniye@epartment of Communication;

A native of Bethesda, MD Winkler, who earned his M.A. iblRuCommunication at American

University, was a student-athlete (soccer and basketballgge, is an avid traveler with 19 countries
and over 40 states under his belt, Winkler has attendey afidine largest sports and entertainment events
in the world
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USC Map

USC Davidson Conference Center

3415 South Figueroa Street
Los Angeles, California 90089-0871
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USC Davidson Conference Center

This newly-renovated facility, located on the corner of JeffieBoulevard and Figueroa Street, has set a
new standard in conferencing with six state-of-the-art mgé#cilities, unique services, such as the
Complete Meeting Package, and fine cuisine. The Davidsafe@nce Center provides the ideal
environment for executive meetings.

Disability Access

A ramp is located at the south entrance of the buildingréteas are accessible, as well as upper floors
via elevator.
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STAPLES Center Map

SEME West PARKING: Lot # 2 (below)
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STAPLES Center is located at 1111 S. Figueroa Streetwntdan Los Angeles. The arena location is
accessible from many freeways.

o

o

10 smpr.E::enter.,

9

Y

28



Thank you to our Sponsors

Presenting Sponsors:

usc Marshall

SPORTS BUSINESS INSTITUTE

%1 Career Planning &
. a Placement Center
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Presenting Sponsors: Education Leadership

San Diego State University has one of the besnkagsischools in the United States and offers e-efahe-art
curriculum, an outstanding faculty, over 130 diffier courses to choose from, and excellent oppdigsrto work with
the San Diego business community. The San DiegeeBd&hseball Club partnered with SDSU to offer stamized
MBA with a specialization in sports business mamagat and matriculated their inaugural class in 4an@005. This
is the first partnership in the country in whicimajor league sports franchise — the San Diego Badwél work
directly with a university to offer such a degreegram and support it on an ongoing basis.

“We wanted to partner with a university becausese® an increasing need for specifically trainedetees and
business managers in Major League Baseball anther professional sports,” said Padres Chairman JMdores.
“We chose to work with SDSU’s College of Businesimfinistration because it has a proven track reobtdaming
with the business community to create educatior@ams that produce graduates capable of contrgput
immediately to their chosen field.”

“The Padres’ involvement will help make our MBASports business management one of the premiergonsgof its
kind. This is an innovative way to greatly enhanue students’ educational experience and it’s alest example of
our long tradition of working with business leadr$ielp meet their needs.” - Gail K. Naughton, ReaDSU College
of Business Administration

For more info, emailsportsmba@sdsu.edu
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Presenting Sponsors: Advisory Board

About the program: CSULB is pleased to offer aqaplity master's degree in Sport Management, whittthelp you

prepare for an exciting career in the sport ingu§the program offers an excellent curriculum #@nbines a balance

of sport management theory with opportunities f@ctical application at various sport sites thraughSouthern
California. We've taken this quality curriculum améde it more accessible to you. Our accelerateeidsde provides
more convenience for busy working adult profesdgmna

"We are excited to support this unique event thatides additional insights and access to the canggortunities in
our local sport industry”, said Chris Tsangarisnisiging Director of the Graduate Program in Sporhddgement at
CSU Long Beach. "The Sport Industry has becomenamtjc growth industry and is now recognized as Hishillion
dollar global enterprise and SEME is a great opity to find out first hand how aspiring professib can get
started.”

For additional program information please vigitvw.sportmanagement.arg

D
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SEME Notes:
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