Welcome

March 23, 2007

Dear SEME EAST 2007 Participants:

On behalf of Sports Industry Education, LLC and TBeorge Washington University, we
officially welcome you to the"@AnnualSports.Events.Marketing.Experience

We have gathered together the Sports and Eventstiyts most accomplished executives and
enthusiastic personalities to offer you an insisigerspective to this job market and to help you
understand and answer the ultimate question, “Wlekdes Me Marketable?” We are excited that
so many of you traveled cross country to this uaiguent to experience, listen and learn from the
best.

In the spirit of an interactive learning environmiewe have encouraged the presenters to
challenge you with real world questions and exmpees. Panel discussions, interactive
workshops and breakout sessions will allow you u@igne-on-one access to the decision makers
of your choice.

We encourage each participant to play an active imolthe Experience by challenging our

panelists with thought-provoking questions andakirtg advantage of the professional and social
networking opportunities planned for you throughtie event, including Friday’'s Welcome

Reception.

This Experience should not only enlighten and irespbut also offer insight into new career
opportunities.

Finally, we would like to acknowledge the effortscur student staff that were instrumental in
implementing the educational initiative. Theirigig, creativity and long hours helped to make
this event possible. We also wish to thank our Spm) Exhibitors, Educational Advisory Board
and our event marketing partner, Swanson Commioicat who provided leadership and
direction to our team of future industry leaders.

Enjoy the Experience.

Matt Winkler, M.A., APR Lisa Delpy NeirottiRh.D.
Executive Director, SEME East and West Directopr8pManagement Programs
Sports Industry Education, LLC The George Waslingtiniversity
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SEME EAST 2007— CONFERENCE SCHEDULE

FRrRIDAY , MARCH 23,2007

7:00AM —11:00AM

1% Floor Lobby

Media and Public Affairs Building
George Washington University
805 2f! Street, NW

Washington, DC 20006

8:45AM —9:00AM

Jack Morton Auditorium
Media and Public Affairs Building

9:00AM —9:45AM

Jack Morton Auditorium
Media and Public Affairs Building

10:00AM —10:50AM

Jack Morton Auditorium
Media and Public Affairs Building

10:50AmM —11:00AM
2" Floor Lobby
Media and Public Affairs Building

11:00AM —11:50AM

Jack Morton Auditorium
Media and Public Affairs Building

THE GEORGE
WASHINGTON
UNIVERSITY

11:50AmM —12:00PM

WASHINGTON DC

Registration and Breakfast

Welcome and Introduction

Matt Winkler, SEME Executive Director
Lisa Delpy Neirotti, The George Washington Univirsi

Keynote Address

Rob McGovern, CareerBuilder.com

Recognizing the Leaders in Sports Events Marketingnd Media

Lisa Delpy Neirotti (Moderator), The George WashirgUniversity
Clay Walker, Fantasy Sports Ventures, Inc.

Mike Humes, Washington Capitals (NHL)

Tom George, Octagon

Howe Burch, PERRYBURCH

Refreshment Break

The Keys to Sales Success in the Sports and Eveltarketplace

Meredith Geisler (Moderator), Meredith Communicatio
Deborah Abel, Feld Entertainment

Brian Corcoran, NASCAR

Eric Herd, Red Zebra Broadcasting/Washington Reds@ilFL)
Jimmy Lynn, AOL Sports

Curtis Symonds, Washington Mystics (WNBA)

Proceed to the Marvin Center for Working Lunch and
Interactive Breakout Sessions




12:00pm —1:15pPM™
Rooms 305, 309, 310“%loor
The Marvin Center

George Washington University
800 2£' Street, NW
Washington, DC 20006

SWANSON
COMMUNICATIONS

public relations - marketing - special events

1:15pmM —1:30PM

1:30PM —2:30PM

Jack Morton Auditorium

Media and Public Affairs Building
George Washington University
805 2f' Street, NW

Washington, DC 20006

Working Lunch: Interactive Breakout Sessions

Deborah Abel, Feld Entertainment

Pete Bockelman, Disson Skating/Comcast-Spectator
Scott Burrell, DC Sports & Entertainment

Kelly Cataldo, Event and Conference Management
Jamie Crittenberg, Starbridge Media, Inc.

Kyleen Davis, Disabled Sports USA

Brain Edmonds, Virginia Sports Properties

Jeff Feinstein, SFX Baseball

Donald Fishman, Washington Capitals (NHL)

Chris Gonzales, PrestoSports

T.K. Gore, World Championship Sports Network
Gretchen Hamm, The First Tee

David Harbour, My Safe Zone/Vivadas

Jeff Harvey, Washington Bayhawks

Eric Herd, Red Zebra Broadcasting/Washington RedsiilFL)
Rebecca Hunt, Washington Mystics (WNBA)

Heidi Kibirsky, Amtrak

Scott Langerman, Comcast SportsNet-MidAtlantic
Kristi Maasjo, National Geographic

Brad Nierenberg, RedPeg Marketing

Virginia Pettit, Washington Redskins (NFL)

Marc Pollick, The Giving Back Fund

Gary Powers, Under Armour

Sara Rabe, United for DC

Ryan Roberts, Bowie Baysox

Russ Rubin, Red Zebra Broadcasting/Washington Resl¢ékFL)
Alyssa Shane, Disson Skating/Comcast-Spectator
Terese Smallwood, Williams & Connolly

David Touhey, Verizon Center

Stacy Troubh, PIERCE Promotions

Mari Villalobos, Wasserman Media Group (WMG) Managat Soccer
Kim Whittington, Washington Sports & Entertainment
Eric Wold, Octagon

Ellen Zavian, The George Washington University

Proceed back to the Media and Public Affairs Buding

Keynote Address

Stan Kasten, Washington Nationals (MLB)



2:40P™m —-4:00PM

Jack Morton Auditorium
Media and Public Affairs Building

e

COLORWORKS

PROMOTIONS
eileen@colorworkspromotions.com

4:00PM —4:20PM
2" Floor Lobby
Media and Public Affairs Building

4:25PM —5:30PM

Jack Morton Auditorium
Media and Public Affairs Building

6:00PM —8:00PM

George Washington University
1918 F Street, NW
Washington, DC 20006

The Changing Role of Media in Sports

Matt Winkler, SEME Executive Director (Moderator)
Rick Lawes, Major League Soccer (MLS)

Jimmy Lynn, AOL Sports

Chris Schembri, Discovery Networks

Jim Welch, USA Today

Kelly Swanson Swanson Communications

Refreshment Break

Interactive Sponsorship Negotiation Session

Ellen Zavian (Moderator), The George Washingtonrsity
Howe Burch, PERRYBURCH

Heidi Kibirsky, Amtrak

Ray Namoili, Baltimore Ravens (NFL)

Post-SEME Reception at The University Club
Host: Tony Reali, ESPN’s Around the Horn

SATURDAY , MARCH 24,2007

8:00AM —9:00AM

1% Floor Lobby

Media and Public Affairs Building
George Washington University
805 2f! Street, NW

Washington, DC 20006

9:00AM —9:15AM

Jack Morton Auditorium
Media and Public Affairs Building

Registration and Breakfast

Welcome and Introduction

Matt Winkler, SEME Executive Director
Lisa Delpy Neirotti, The George Washington Univirsi



9:15AaM —10:00AaM

Jack Morton Auditorium
Media and Public Affairs Building

THE SFORTS WORLD'S EVENT MAGAZINE

Sportsiravel

10:15AM —11:00AM

Jack Morton Auditorium
Media and Public Affairs Building

11:00AM —11:15AM
2" Floor Lobby
Media and Public Affairs Building

11:15AmM —12:00PM

Jack Morton Auditorium
Media and Public Affairs Building

12:00pPmM —12:10PM
Media and Public Affairs Building

12:10pPmM —1:30PM
2" Floor Lobby
Media and Public Affairs Building

THE GEORGE
WASHINGTON
UNIVERSITY

WASHINGTON DC

Sports Tourism: A Growing Market

Lisa Delpy Neirotti (Moderator/Panelist), The GediMyashington University

Paul Cohen, Partner Concepts
John Monaghan, Marriott International

Athlete Marketing and Representation

Derrick Heggan (Moderator), AOL

Jeff Feinstein, SFX Baseball

Chitta Mallik, Octagon

Kelly Swanson, Swanson Communications

Refreshment Break

Multi-Platform Marketing in a Digital World

Kelly Swanson (Moderator), Swanson Communications

George Assimakopoulos, EyeTraffic Media, LLC

David Eyl, Sportstoday

Ira Frankel, Washington Wizards (NBA)

Earl Patton, Sports for Sony’s Broadcast Businedsti®ns Company

Proceed to Designated Rooms for Speed-Networking bah

Speed-Networking Lunch: Interactive Breakout Sessios

Hillary Brendzel, Junior Achievement

Jeff Coles, One Shot Racing

Jeff Feinstein, SFX Baseball

Tony Hudgins, Slayton Search Partners, Inc.
Eric Kulczycky, Visit Fairfax

Chitta Mallik, Octagon

Shaun May, Major League Lacrosse (MLL)
Melinda Pipes, Washington Sports & Entertainment
Marc Pollick, The Giving Back Fund

Dawn Ridley, NFL Players Inc

John Schlieman, Washington Redskins (NFL)
Christina Tellalian, Sony

Patrick Wixted, Former Washington Redskins



1:40pPm —3:20PM
Jack Morton Auditorium/Room BO7
Media and Public Affairs Building

3:20PM —3:35PM
2" Floor Lobby
Media and Public Affairs Building

3:35pPmMm—-4:35PM

Jack Morton Auditorium
Media and Public Affairs Building

4:35pPM —4:50pPM

Jack Morton Auditorium
Media and Public Affairs Building

Breakout Tracks: Specialization

Track 1

1:40PM —2:25PM
Jack Morton
Auditorium

2:35PM—-3:20PM
Jack Morton
Auditorium

Track 2
1:40PM—2:25PM
Room BO7

2:35PM—3:20PM
Room BO7

Ticket Sales: Your Entry Into the Sports Industry

Ira Frankel (Moderator), Washington Wizards (NBA)
Chris Gargani, Washington Nationals (MLB)

Darren Montgomery, Washington Capitals (NHL)
Jamie O'Connor, DC United (MLS)

John Schlieman, Washington Redskins (NFL)

Career Opportunities in Collegiate Athletics

Ken Teed (Moderator), The George Washington Unityers
David Bierwirth, American University

Chandra Bierwirth, The George Washington University
Maureen Nasser, George Mason University

Jennifer Montgomery, George Mason University

Trials and Triumphs of Athlete & Team Foundations
Marc Pollick (Moderator), The Giving Back Fund
Amy Nakamoto, DC Scores

Matt Sicchio, US Soccer Foundation

Damon Jones, National Basketball Association (NBA)

The Art and Science of Event Management

Bobby Goldwater (Moderator/Panelist), Goldwater @ro
Lee Corrigan, Corrigan Sports Enterprises

Robert Laybourn, Arlington Sports

Alyssa Shane, Disson Skating/Comcast-Spectacor
Billy Stone, The Collegiate Nationals on CSTV

Refreshment Break

What Makes You Marketable — Your Brand: YOU

Matt Winkler, SEME Executive Director

Human Resource Directors Speak Out

Vibha Miller, Octagon
Mary Moran, NFL Players Association
Sylvan Von Burg, The George Washington University



4:50PM —6:00PM Resume Critique and Career Fair

1% Floor/2™ Floor N
Media and Public Affairs Building 4:50PM—-6:00PM  Resume Critique
2" Floor Lobby

4:50PM—-6:00PM  Career Fair and Interviews
1% Floor Lobby

6:00PM Close of Conference
Media and Public Affairs Building

Thank you for participating in the
2007 Sports Events Marketing Experience!

KEEP A LOOKOUT FOR:

SEME Central 2007 — Chicago, IL — April 14-15, 2007
SEME China 2008 — Beijing — January, 2008
SEME East 2008 — Washington, DC — April, 2008



BIOGRAPHIES

Deborah Abel
National Sponsorship Director
Feld Entertainment

As National Sponsorship Director of Feld Entertaémty the producer of Ringling

Bros. and Barnum Bailey, Disney On Ice, Disney Lawal Doodlebops Live shows, Abel targets corporate
sponsors that wish to take advantage of marketiograms surrounding these nationwide family
entertainment touring properties.

Her department also manages the day-to-day retdtips with existing partners, such as Denny’s, €has
Pizza Hut and Kraft. While helping to meet thersgmrs' objectives, these customized programs genera
revenue, support the increase in ticket sales aighten awareness of Feld events throughout thetoou
Prior to joining Feld in 2004, Abel spent 15 yershe sports and entertainment industry, including
sponsorship roles at the League of American Theatnd Producers, PLAYERS INC, and the U.S. Canoe
and Kayak Team. She also held marketing positidtis SFX Sports Group, Clear Channel Entertainment
and Chancellor Marketing Group. She earned her MB&he George Washington University and her
B.S. at the University of Vermont. She lives in B@h her husband, Chris, 8- month old daughter,
Sophia, and black lab Ibah.

George Assimakopoulos
Principal Manager
EyeTraffic Media, LLC

George Assimakopoulos is an accomplished markgtiofgssional offering over a decade of Interactive
Marketing experience to various industry businessesorganizations. In 2003, George co-founded
EyeTraffic Media, LLC- a consulting services firm that provides stratelirection and program
management of interactive marketing initiativepag of an integrated advertising approach. Congsani
such as Pfizer, Harvard Business School Publisiitag,da USA, Toyota and Chevron have partnered with
EyeTraffic Media to support their search marke#figrts, online media buying, mobile and viral
marketing campaigns, as well as other integratad ¢gneration programs.

Prior to starting EyeTraffic Media, George servedérector of Client Services at PROXICOM, Inc.
where he managed the implementation of marketirapding, and commerce programs through the
Internet. At Proxicom, George was an integral farseveral strategic web engagements to Fortufie 50
companies, including: ExxonMobil, NIKE, Merrill Ly, Chase Bank, DuPont Company, Marriott
Corporation, and Home Box Office (HBO).

George is a frequent speaker at industry confeseondopics for Internet marketing, branding styee
and emerging media. In addition, he regularly teaatiasses at the University of Maryland, The Aogari
University, and The University of Virginia on togiof Interactive and Integrated Marketing. George
received his Bachelors of Science in Marketing fitbin University of Maryland in May of 1992, and his
MBA in International Marketing & Information Systenfrom The American University in Washington,
DC in December of 1995.

Chandra V. Bierwirth
Assistant Athletic Director
George Washington University

Responsible for monitoring the athletic departmentmpliance and eligibility with institutional, lantic
10 and NCAA and policy and regulations. Activenimimmerous committees on both the conference and



national level, Bierwirth completed successful gagear stints in September 2003 as the chairparktire
NCAA Committee on Sportsmanship and Ethical Condwbich selects the NCAA Sportsmanship
honoree(s), and as a member of the NCAA Women'sY\WRolo Committee. Bierwirth was recently
appointed chairperson to the NCAA Division | Amaism Fact-Finding Committee and is also an NCAA
Peer Reviewer. Prior to joining GW, Bierwirth sedvas Associate Athletics Director/Senior Woman
Administrator at Marist College in Poughkeepsie,,NfFém 1997-2005. She was also the Interim Directo
of Academic Advisement for Student-Athlete from Af©99-January 2000. Education: Bachelor's
degree in political science from the UniversityMarmont ('92); Master’s degree in Higher
Education/Administration from GWU ('95).

Pete Bockelman
Disson Skating/Comcast-Spectacor

A background in radio/television, sports marketamgl event management gives Pete Bockelman
experience in managing all of the elements of DisSkating's figure skating shows. Over the coufdeso
tenure with Disson Skating, he has produced oftgrfive (55) nationally televised events which leav
aired on NBC, CBS, ESPN and USA Networks. Bockealsgecializes in handling the many details and
aspects of implementing successful figure skatirents, including sponsorship fulfillment, spons@osh
development, and operations of events. In 2003k&atan supervised the production of the Daytime
Emmy Award nominated program entitled "Scott Haomiland Friends."

Hillary S. Brendzel
Manager of Special Events and Marketing
Junior Achievement of the National Capital Area

Hillary Brendzel has more than five years of funisireg and event management experience in both the
corporate and not for profit sectors.

As Manager of Special Events and Marketing for duAichievement, Hillary organizes and executes
fundraising, recruitment, event planning logistizsd strategy implementation for an annual two-day
fundraiser attended by over 2,000 participants.

Prior to joining Junior Achievement, Hillary workéuthe Marketing Department at The Advisory Board
Company, where she conceived and managed incdripgeyear-end parties, and firm-wide motivational
campaigns.

Hillary has been involved in many philanthropic eadors including acting as an Advisor to the Alaimd
Geraldine Baileys Foundation. Hillary is a membgthe Phillips Academy Andover Alumni Association
and sits on the Executive Boards of the AssociatfoBmory Alumni and Washington Hebrew
Congregation. Hillary attended Phillips Academy/darer and earned her Bachelor of Arts in Political
Science from Emory University. A native of south&alifornia, Hillary currently resides in Washiogt
D.C.

Howe Burch
Partner
PERRYBURCH Sports & Entertainment Marketing

After 12 years at Doner Advertising as SVP/Grougdunt Director, Howe Burch spent 13 years in senior
level marketing positions with global sportsweaarids Fila and Reebok developing and managing fully
integrated brand marketing plans.

In that capacity, Mr. Burch implemented major marflising and marketing programs around world
renowned athletes including Grant Hill, Derek JeBarry Bonds, Jennifer Capriati and Peyton Manning



He has also activated sponsorship agreementshatNEL, NBA, MLB, the ATP Tour, the USTA and
numerous other sports properties and organizingebod

Mr. Burch has been recognized by Advertising Agéheir “Marketing 100" as one of the world’s top
marketing professionals and was named to the Sypoktews list of “The Top 100 Most Powerful People
in Sports.”

This February, Mr. Burch launched a new sportsartdrtainment marketing company called
PERRYBURCH. Co-headquartered in Baltimore and Ekilghia, the new entity will help clients harness
the power of strategic sponsorships and allianzesitve their businesses and their brands. MrcBis a
graduate of Towson University and resides in Badtienwith his wife Debra and son Reid. He is an avid
runner and surfer.

Paul Cohen
President
Partner Concepts

As President and Founder of Partner Concepts, Batutn leads the development of integrated marketing
strategies for destinations around the world. Time $pearheaded the promotion of U.S. tourism taribo
before, during and after the 2006 Winter Olympasi has been working closely with the China Nationa
Tourist Office and Beijing Tourism Administratioa éxpand these activities for the 2008 Summer
Olympics. Prior to founding

Partner Concepts in 2002, Paul led the Hospitality Travel Marketing practice for an advertisingracy

in suburban Washington, D.C., and also served eecfoir of Strategic Alliances for the American H&e
Lodging Association. He has worked with numeraugism boards, travel suppliers and corporate
partners throughout his distinguished career irtrdneel industry.

David Cipullo
Director of Sales and Marketing
Team Services, LLC

As Director of Sales and Marketing for Team Sersjd2avid has spearheaded projects related to naming
rights and sponsorship sales, corporate consudiggrevenue analysis. Team Services, a Learfigdat$
subsidiary, provides clients comprehensive sentizcgsofessional/collegiate sports organizatiors an
corporations. David has led successful sales progifor the Baltimore Ravens naming rights with M&T
Bank, UConn Athletics and a variety of exclusivéegary sponsors, and the State of lllinois’s twelve
corporate partners. He played an integral rokaénpartnership negotiation and activation betw2ainy
Management and the NFL. In addition, he has perorvenue and revenue analysis for a host of slient
Pittsburgh Penguins, Virginia Baseball Club andlétib programs (UConn, Maryland and Fresno State).
Currently, he is leading the sales efforts fordheksonville Jaguars naming rights and the Preaknes
Stakes title sponsorship. Prior to Team Servibasid worked for Clear Channel/SFX, an Internettsta
up, the USOC and the Washington Wizards.

Jeff Coles
President/CEO
ONE SHOT RACING, LLC

Jeff Coles is President/CEO of One Shot Racing, LGSR is the first all minority owned, staffed and
operated professional motorcycle road racing teaooimpete in AMA sanctioned events (American
Motorcyclist Association). His team garnered avgaadd praise for its pioneering efforts in diversihd
urban marketing. With a limited budget and moa@egtipment, OSR has successfully competed against
multi-million dollar factory sponsored teams. Mwles continues to focus on urban marketing efforts
related to the racing industry. He has recentlyeted an urban themed self-built custom motorcycle



The motorcycle received raved reviews at the ac@di 2007 International Motorcycle Show in New York
City. In addition to his role as President of O8R,is a commercial real estate broker for Marylaased
First Capital Realty. During his twelve year caraeFCR, he has been involved in the sale of $@i8rb

of multi-family property spanning the east coast.

Brian Corcoran
Managing Director, Corporate Marketing
NASCAR

As Managing Director of Corporate Marketing for NBAR, Brian Corcoran is responsible for developing
new corporate interest in the sport and bringirag thterest to NASCAR’s drivers, teams and tradks.
leads the sanctioning body’s efforts to develop aed emerging sponsorship categories and to further
develop NASCAR's relationships with leading globafporations and agencies. Corcoran was
instrumental in securing Nextel Communicationshesrtew entitlement partner of the NASCAR NEXTEL
Cup Series as well playing a key role in securiegy sponsors such as DIRECTV, AMD, Tissot, Allstate,
Office Depot, Enterprise, Gulfstream, Domino’s Rizand Gillette. NASCAR has more Fortune 500
involvement than any other sport.

Before joining NASCAR in 2002, Corcoran was Vicesident, Team, League & Venue Services, for SFX
Sports, where he spearheaded sales and managemeatibus sports and entertainment properties.
These included Super Bowls XXXV and XXXVI, Arenadtball League, Texas Rangers as well as
naming rights to Tommy Hilfiger Theater at Jones@eand the Verizon Wireless Music Center in
Indianapolis.

Prior to joining SFX Sports in March 1999 he serasdSponsorship Sales Senior Account Executive for
CBS Sports' New England Patriots Property. In tlagiacity, Corcoran secured and leveraged intefjrate
media, merchandising, hospitality and promotionafhating partnerships in association with CBS Sport
broadcast rights of the Patriots. His experiencéudes working with a variety of local, regionalda
national clients.

Following the 1996 Olympic Games, Corcoran joinezsHCommunications as Director of Sponsorship
Development. His background includes managemeahtansultation with Fortune 500 companies as well
as various collegiate, youth and grass roots ptigser

Prior to his work in sponsorship sales and managen@orcoran served as Director of External Affairs
with the Alabama Sports Festival, a United StatlggnPic Committee program, and as Athletic
Promotions Manager with Eastern Kentucky University

Corcoran earned a Masters in Sports Administradiwh Bachelor of Science degree from Eastern
Kentucky University. He is an active philanthrd@sd presently serves on the National Advisoryr@du
for The Make-A-Wish Foundation. Corcoran is singiel a native of Old Orchard Beach, Maine.

Jamie Crittenberger
Chief Executive Officer
Starbridge Media Group, Inc.

As co-founder and CEO of Starbridge Media Group,,l@iamie Crittenberger brings a wealth of
experience to the four-year old company, havingkedrsince 1988 in multiple functional areas forhhig
profile sports and entertainment entities in prsif@sal, collegiate, agency, and broadcast realmeyding
Viacom, Clear Channel Entertainment, SFX Sportd,the Washington Redskins. He oversees
Starbridge's relationships with teams, leaguesgtath agencies, and corporate brands. Currenpastd
Starbridge clients include the Philadelphia Eagi&&SCAR, the Washington Wizards, the Houston
Texans, the Washington Capitals, DC United, Leggdfalennis Classic, Naval Academy, Virginia Tech,
the University of Virginia, Comcast SportsNet, iMashington Bayhawks, Minor League Baseball, NFL



players Jon Jansen and Ray Brown, and multipler attwporate brands and sports-related properis.
Crittenberger holds a Bachelor of Arts in Englistnfi the University of Virginia, where he was seéetto
live on the Academical Village Lawn. He later re@al his Masters of Business Administration from the
Darden Graduate School of Business Administratidhe University of Virginia, where he was selected
by his classmates and faculty to deliver the schk@aimmencement address. His current entrepreheuria
activities include ownership in The Starboard Restat in Dewey Beach, DE and membership in the
private equity firm Sports Venture Partners, LLIde is married, with two young children, and resiges
McLean, VA.

Kyleen Davis
Program Services Assistant
Disabled Sports USA

Kyleen Davis joined the Disabled Sports USA (DS/J$fam as a Program Services Assistant in January
2006. Dauvis first became involved with DS/USA irp&amber 2005, as a Program Services Intern, while
completing her MTA (Sports Management) at The Gedkiashington University School of Business and
Public Management. DS/USA is one of the natior’geat multi-sport, multi-disability organization

serving more than 60,000 people nationwide. A merobthe U.S. Olympic Committee, DS/USA offers
sport in over 80 chapters in 35 states. Davis’ primrole within the organization is the coordinatif the
DS/USA Youth Sports Mentoring Program. She alsistswith the coordination of various DS/USA
events, including those offered as part of the WdednWarrior Disabled Sports Project, which provides
year round sports programs for severely woundedcgeemembers.

Brian Edmonds
Director of Sales/Sponsorships
Virginia Sports Properties

Have served for two years as the Director of S&lgsisorships for Virginia Sports Properties—the
corporate development and revenue generation arthédJniversity of Virginia Athletics. Prior to
joining VSP, worked for 7 years with Octagon inieas business development, sales, and athlete
marketing initiatives. 1997 graduate of UNC-Chagil

David Eyl
VP Sales & Business Development
Sportstoday

Sportstoday is a leading provider of digital maikgtservices for the sports and entertainment imihss
We have a cutting edge suite of online store nertiicketing and fan club services and solutiors.
division of Musictoday, Sportstoday is based in @Gitgesville, VA.

Clients include Tiger Woods, Danica Patrick, ThdliRg Stones, UVA Athletics, The Dave Matthews
Band, USA Basketball, Dwyane Wade, Live Nation Mepmrts and The AT&T Tiger Woods Foundation
PGA Tour Event.

Prior to joining Sportstoday, Mr. Eyl was Vice Fdent of Marketing for SFX Sports Group from 1998
through 2005. He holds a BA from Emory Universdp, MA in Sports Management from Ohio State
University, and received a law degree from Temphéversity.



Jeff Feinstein
Director of Marketing
SFX Baseball Group

Jeff Feinstein is Director of Marketing for SFX Bagll Group, a full-service professional baseball
agency. Some of the clients represented by SFXlidlsinclude David Ortiz, Pedro Martinez, Jim
Thome, Miguel Tejada, Vladimir Guerrero, Juan RieBrian Roberts, Justin Morneau, Justin Verlander,
Alfonso Soriano and Vladimir Guerrero.

Feinstein’s responsibilities include the developtraard negotiation of client endorsements and manget
partnerships, as well as coordinating various tharitiatives and appearances. In addition, Feinst
works with agents of SFX Baseball on recruitmemeiv clients and various client management duties.
Prior to joining SFX Baseball Group in their Chicagffice, Feinstein spent two years working for SFX
Talent Marketing in their DC, Los Angeles and Newrk offices.

A graduate of George Washington University withegiee in Sports Management, Feinstein resides in
Chicago, lllinois.

Don Fishman
Director of Legal Affairs & Hockey Administration
Washington Capitals (NHL)

Don Fishman has served as Director of Legal Affaird Hockey Administration for the Washington
Capitals hockey club since July 2005. In this rdle. Fishman handles player contract negotiations,
contract research and analysis, salary cap analgsisus hockey operations matters such as risstees,
as well as the day-to-day legal matters of the mimgdion. Prior to joining the Capitals, Mr. Fisam
served as a corporate lawyer in private practi¢k atham & Watkins (Washington, D.C.) and Ervin,
Cohen and Jessup (Beverly Hills, CA) and generahsel with two D.C. government agencies.

Ira Frankel
Director of Marketing
Washington Wizards (NBA)

Ira Frankel has gained over eight years of margedimd advertising experience. Frankel is the otirre
Director of Marketing for the NBA’s Washington Wizs. He currently oversee the strategic plannidy a
execution of direct response, advertising, pronmatjonternet marketing and research. He has alkemt

on all database marketing initiatives including CR®utions.

Frankel also enjoys working with both undergrad gratiuate level college students, informing them of
current marketing trends. He has spoken to classdsiversity of Maryland, Georgetown, George
Washington, University of Connecticut, Johns Hogkamd Towson University. He also has spoken at
several American Marketing Association events. kedgraduated from Towson University with B.S. in
Mass Communication.

Chris Gargani
Executive Director, Sales and Service
Washington Nationals

Chris brings over 15 years of experience to theRvagon Nationals Baseball Club as Executive Doect
Sales and Service. His responsibilities includsuite, season ticket, group sales and servicaegits for
the Nationals. In addition to the final seasoRBK Stadium, Chris will oversee all new suite, sgas
ticket and group sales efforts including relocatidiseason ticket holders into the new ballpark iogm
online in April of 2008. Prior to joining theut in July of 2006 Chris was instrumental in théaench
and building of a new arena with the NBA's ChaddBobcats as Director of Sales. Chris has made
previous stops in a sales and marketing capacttytve Tampa Bay Devil Rays (MLB), Tampa Bay



Lightning (NHL) and Chicago Wolves (AHL). A natia# Chicago, IL and a graduate of the University of
Florida, Chris began his sports career with theci@imati Reds as Manager of Spring Training Openatio
in 1991. Chris resides in Arlington, VA.

Meredith Geisler
Meredith Communications

Meredith Geisler has been at the forefront of fharts public relations industry for nearly 25 years
helping athletes, celebrities and clients levethgé sports & entertainment involvement through th
media. In March 2001, she founded Meredith Compations, a public relations firm specializing in
sports publicity/media relations, strategic plamgpiconsulting, and event public relations.

In the past two decades, Ms. Geisler has beenmeiye for public relations campaigns for such bt#a
athletes including; Tim Duncan, Grant Hill, Sharettigr, Luke Walton, Bruce Bowen, Annika Sorenstam,
Coach Jim Larranaga, Chamique Holdsclaw, Tamikaldags, Chris Young, Derek Jeter, Cal Ripken,
David Robinson, and Cobi Jones; the managemenedfenoperations for a wide array of professional
events including the Cadillac NFL Golf Classic, Aiman Express Invitational, JAL Big Apple Classitda
the LPGA Championship; and media relations progrimmgVilliams & Connolly (sports practice) Fila
USA, Advantage International, Total Sports, eoSpadWfy NEX, Lexus, BMW, Procter & Gamble, Geier
Financial Management, University of Dreams, and MZoeek Golf Resort.

Before starting Meredith Communications, Ms. Geiskrved as Director of Public Relations for eo&por
a sports technology company that provided manageamhadministrative solutions to sports
organizations and companies. Prior to joining eaBpdls. Geisler was Vice President of Corporate
Communications for Total Sports. She joined thegany in February 1999 and directed the strategic
development and implementation of public relatiand corporate communications programs for the
company and its various properties including Finaltet, Golf.com, the Total College Sports Network
and TotalSports lllustrated

Before joining Total Sports, Ms. Geisler servedagctor of Public Relations for Fila USA from 1996
1999. Ms. Geisler began her career as Directdegfia Relations for Advantage International whéoe,
13 years, she oversaw media relations activitiethi® company’s athletes, events and corporatatslie

Meredith earned her B.A. from Washington Universityst. Louis in 1981, and a M.S. in Sport
Management from the University of Massachusett9iB2. On a personal note Meredith was also a top-
ranked AAU, Division Il collegiate and Masters $mrner. She is married and is the proud mother of a
daughter Natalie and son Grant.

Tom George
Senior Marketing Officer
Octagon, Athletes and Personalities

A longtime veteran of the sports marketing industigm George returned to his roots at Octagon where
was named Senior Marketing Officer in 2005. In tlole, he directs the company's marketing effats f
the Athletes & Personalities division. An innovatiand proactive marketer, George has crafted séme o
the most successful athlete marketing portfolioh@industry, including those for Michael Chang in
Southeast Asia, Grant Hill, Gustavo Kuerten in Bramna Kournikova, Todd Martin, David Robinson,
and Sheryl Swoopes among others.

George currently spearheads the group that maskete of sports rising stars, including LPGA seosati
Natalie Gulbis, 2006 NBA Rookie of the Year ChrauR Olympic swimming phenom Michael Phelps and
MLB All-Star and fan favorite Grady Sizemore. Gesig also instrumental in the marketing initiatives
Jeanette Lee ("The Black Widow"), one of the mesbgnizable pool players in the world.



Bobby Goldwater
The Goldwater Group

One of the most respected and innovative execuitivége sports, entertainment and facility managgme
industry, Bobby Goldwater has had a distinguishe@er in New York City, Los Angeles and Washington,
D.C.

Currently the President of The Goldwater Group Le@nanagement and consulting company, Mr.
Goldwater was President and Executive Directohefd.C. Sports and Entertainment Commission with
the primary responsibility of leading the DistraftColumbia’s efforts to bring Major League Basébal
back to the Nation’s Capital, a project that wascegsfully completed with the announcement in
September 2004 of the relocation of the Montregddsx now the Washington Nationals. Prior to coming
to Washington, Mr. Goldwater spent his entire caeg¢he two most prestigious addresses in thenbasi
He served 24 years at Madison Square Garden inYelwCity in a number of executive positions before
leaving in 1998 for STAPLES Center in Los Angelast as Senior Vice President and General Manager
and later as Senior Vice President, New Business.

Mr. Goldwater’s unparalleled combination of indystxperience started at The World's Most Famous
Arena where he had management responsibilitiesthtiNBA Knicks, NHL Rangers, MSG
Entertainment, MSG Facilities and virtually eveype of event and every facet of the Garden’s sports
entertainment, facility management and communiaatinusinesses.

In Los Angeles, Mr. Goldwater was one of the kegatives in creating and successfully opening the
$400 million, state-of-the-art STAPLES Center. KBoldwater participated in designing the new arena
and its services, was responsible for the hirintheffacility’s staff and oversaw marketing,
communications and other business activities. &tbaleading role in bringing to the renowned arena
such events as the Grammy Awards and the 2000 Datimblational Convention; inaugural season
concerts by Bruce Springsteen & The E Street Band,the Eagles; and the U.S. Figure Skating
Championships, NHL All-Star Weekend and PAC-10 MeBasketball Tournament for 2002. He also
handled the unprecedented scheduling of four Meggue teams in one arena in a single seasonlvéth t
Lakers and Clippers of the NBA, the NHL Kings ahd AFL Avengers.

While leading the District’'s baseball effort, Mrof@water’s responsibilities with the Sports and
Entertainment Commission included the managemetwabf the country’s most venerable venues,
Robert F. Kennedy Memorial Stadium and the D.C. &mnym He initiated and directed a multi-million

dollar physical and operational rejuvenation of @@mmission’s facilities. During his three yeasstlae
Commission’s chief executive, Mr. Goldwater was éhiginator of the concept of the acclaimed “United
We Stand” benefit concert at RFK Stadium followthg tragic events of September 11, 2001 and brought
many major events to the District including the tad Grand Prix of Washington, D.C., the 2002 Majo
League Soccer All-Star Game and the 2003 FIFA Wdsnéforld Cup soccer tournament. He also
worked on multiple projects on behalf of the Distincluding the Anacostia Waterfront Initiative, a
number of city economic development programs andyna&tivities benefiting young people.

Now as the principal of The Goldwater Group, Mr.l@eater uses his range of experience to provide
consulting and management services to sports aeda@&nment industry clients including facility
management, business development, event produatiarketing and communications.

Chris Gonzales
Director of Sales and Marketing
PrestoSports

Chris Gonzales began working for PrestoSports@a®trector of Sales and Marketing during the summer
of 2005. Since then, the Rockville, Md.-based compzas re-branded itself and has grown into a major
player in college athletics.



PrestoSports designs and hosts the official welsitever 40 colleges, universities and confererazmess
the country, including Howard University, Bryant idersity, EIms College, the Lone Star Conferencg an
the Southern California Intercollegiate Athleticr@erence.

Prior to PrestoSports, Mr. Gonzales served for ypaas as the Vice President for College and Annateu
Services for Sports Systems, also a sports techpa@ompany. While at Sports Systems, Gonzales grew
the company from a handful of clients into a mafkatler, branching into collegiate athletics, naio
Olympic governing bodies, professional hockey, le#isill, soccer, tennis, baseball and rodeo. The
Yonkers, N.Y. native got his start working in cgjéeathletics, as the Sports Information Director at
Manhattanville College and Worcester Polytechnatitate.

A graduate of Hobart College, he draws upon higegpce as a student-athlete almost daily. He msnai
active in college athletics, and runs weekly calbgsketball awards for both the Metropolitan (NYC)
Basketball Writers Association and the Pride of Weand Division Ill College Basketball Tournament.

Additionally, Mr. Gonzales is an active memberwd College Sports Information Directors Association
(CoSIDA), where he sits on its Marketing Committald the Eastern College Athletic Conference Sports
Information Directors’ Association (ECAC-SIDA), wteehe is a member of the 2007 workshop host
committee.Mr. Gonzales and his wife Adrienne regiderederick, Md.

T.K. Gore
Director of Marketing
World Championship Sports Network (WCSN)

T.K. Gore is Director of Marketing, World Champidiiys Sports Network (WCSN). In this role, he and
his team are responsible for overseeing all margepublic relations and communications. In additi
Gore develops and manages International FederatidriNational Governing Body partnerships. He has
been with WCSN since June 2006.

Gore joined WCSN from America Online where he w&eaior Programming Manager for AOL Sports in
managing strategic and content partnerships for eeen years. Gore helped create and launch such
partners as NASCAR, NFL, NBA, MLB, NHL, USTA, PGAOUR and CBS SportsLine.

Prior to joining AOL, Gore served as the Seniorilisife Relations and Marketing Representative for
Home Team Sports (now Comcast SportsNet), the magitetwork serving the Mid-Atlantic region (TV
partner of the Baltimore Orioles, Washington Wizd/ashington Capitals and DC United). Gore also
served as a statistician for Associated Press Mem#sSduring the MLS season (2001-03) and was a
freelance sports writer for the Connection Newsp&reup (1994-98).

Gore is a teaching assistant at Georgetown Uniye{Sports Marketing strategy) and Hoop Dreams
Scholarship Foundation mentor. He has a B.A. iglieh from George Mason University (1994).

Gretchen Hamm
Director of Marketing
The First Tee

Gretchen Hamm began her career while attendingid®oge College where she played Division | soccer.
While working for the hockey team and on-campusai@na, she created her first game day promotion
“Blackout”, now in its 18' year and resulting in 10 consecutive sell-out® Banaged and marketed
indoor multi-sport arenas in the Boston area, idiclg assisting in design and managed the congructi
phase of The Canton Sportsplex and then openinfatilgy.



She completed the George Washington University tSpdarketing program in 2003 while managing the
community relations effort on the Virginia sidetbé river to bring the now Washington Nationals daw
D.C.

Gretchen Hamm is currently the Director of Markgtfor The First Tee, Washington D.C. The First Teee
a national non-profit organization which teacheiddcln golf and life skills. She is also the pastgident
of Women in Sports and Events DC.

Jeff Harvey
Washington Bayhawks
Co-Owner/President

Mr. Harvey is an experienced business executivieviiifblead the Bayhawks administration, operations
and marketing. As a businessman, Harvey has s@émvednagement roles with several Fortune 50
companies and is currently an Executive Partndr Wautic Partners, focusing on private equity inves
in healthcare and technology. His lacrosse backgtancludes a part in starting what became the
Massachusetts Bay Youth Lacrosse Program with sulMeajor League Lacrosse Commissioner David
Gross from 1991 to 1993. He was a four-year leti@ner for Boston College where he received his BS
degree in 1988. Mr. Harvey earned his MBA from theversity of Michigan in 1996. Mr. Harvey
currently serves on the Board of the Greater WagbimSports Alliance, the Tewaaraton Award
Foundation, Winners Lacrosse and the US Lacrostmie Chapter.

Eric Herd
Sports Marketing Executive
Red Zebra Broadcasting

Eric Herd, 22, began working at Red Zebra Broadtgsh March 2006. Red Zebra, a new integrated

media company formed by Daniel Snyder, (also theeswof the Redskins and Chairman of Six Flags,) is
home of the Washington Redskins Radio Network,-a@4r sports talk radio network and currently owns
ESPN branded stations from DC to Richmond as veedl Rox Sports Network affiliate in Virginia Beach.

After joining Red Zebra on the ground floor, Heaktplayed multiple roles relating to its developtmen
including account management, synergizing saleswaartteting procedures for all Red Zebra propeities
addition to serving as a Liaison for Red Zebratandctive marketing relationship with the Redskikts.

the completion of the '06 Redskins season, Herdpramoted to Sports Marketing Executive, and is now
developing and selling multi-market integrated spanarketing programs for Red Zebra properties.

While at GW, Herd held marketing-related internshép Hot 99.5; Washington Sports & Entertainment
Inc., NBC Sports/Olympics during the 2004 Athenmga, Arnold Worldwide, The Legg Mason Tennis
Classic and the Washington Redskins.

Eric was recently featured in Business Week, ardSihorts Business Journal, as well as being named o
of the GW Hatchet's most intriguing seniors of 'Eic was also the recipient of the Bearcom Exoele
in Sports Management Award.

Tony Hudgins
Slayton Search Partners, Inc.

Tony is a former Prosecutor and Personnel lawydr $8 years practicing experience. His legal
experience and critical assessment skills providesipertise tstrategically executeearch projects
across all industries.



Particular focus is on corporate counsel, risk, gience, |G, law firm partner and professional s
functions encompassing the association, finaneialises, healthcare, utilities and government gscto

Prior to joining Slayton, Tony was a Senior Assteiaith Korn/Ferry. His experience at Korn/Ferry
afforded Tony the opportunity to both lead the skaxecution process and build and manage keytclien
relationships. Tony’s 13 years as a practicing kwyovide a unique and qualified expertise that is
uncommon and invaluable in executive search.

As a former Assistant Arlington County Attorney NHudgins gained expert knowledge in dealing with
the personnel issues that affect both governmeahbasiness. Notably, he protected one of Virgmia’
most affluent Counties in sensitive worker’s congaion and personnel issues. As a Senior Assistant
Commonwealth’s Attorney in Arlington, Tony succeshf prosecuted jury trials for some of the most
significant capital crime cases in the County.

In addition to his legal search expertise, Tonydsethe Sports Leadership & Management Search Beacti
Tony brings the knowledge and experience of a Spiatk TV host, commentator and producer for the TV
showln The Box.Tony’s network in the sports industry and his wiexige of the sports industry provides

a successful combination in placing executivedairofessional and collegiate levels.

Stan Kasten
President
Washington Nationals (MLB)

Stan Kasten, who was introduced as Nationals R¥eslay the Lerner Group on May 3, brings an
unrivaled resume to Washington. Best known asrsg@as the President of three major sports fraeshis
simultaneously—Major League Baseball's Atlanta Bxavhe National Basketball Association’s Atlanta
Hawks, and the National Hockey League’s AtlantaaEhers—Kasten also served as Turner Broadcasting
System’s Vice President of Sports Teams and asg@haiof Philips Arena. Kasten has also served on
various Major League Baseball, NBA and NHL comngigteincluding a stint as Chairman of the Player
Personal Development Committee. He has also sém@&lon committees dealing with labor,

realignment and expansion.

Perhaps most pertinent to Nationals fans, Kastea@ership spawned the most unique sports dynasty i
all of sports. Under Kasten's watch, the Bravdatdished themselves as baseball’s premier player
development machine. The results continue todais as Atlanta has captured 14 consecutive Ndtiona
League Division titles, which in turn led to fivd.lNbennants. Kasten earned a World Series rin@é51
as Atlanta defeated Cleveland in a six-game Falt§it.

Heidi Kibirsky
Sr. Marketing Officer
Amtrak

Responsible for managing Amtrak’s Sports Markepnggrams and assisting with the development and
execution of Acela advertising campaigns. PrioAmatrak, | was with Washington Sports and
Entertainment — Washington Wizards as the Assifdietctor of Special Events responsible for the
planning, budgeting and execution of promotions spetial events for the NBA Washington Wizards and
the WNBA Washington Mystics season tickets holdensthis capacity, | also worked with Amtrak’s
Charter Services Department to coordinate a greeptenboard Acela to Madison Square Garden in New
York. | have also worked in the Advertising an@iPptions Department of Clear Channel
Communications and was the National Event Coordimatt Corporate Sports Battle. As a Marketing
Specialist at George Mason University, | focusedieveloping and executing events for the school’s
alumni. | graduated from the University of Miamitiva B.S. degree in Public Relations and a minor i
Marketing.



Eric Kulczycky
National Sales Manager, Sports Marketing
Visit Fairfax

From World Cup soccer and steeplechase racing @ #&Mnis and college basketball, Eric Kulczycky has
marketed a variety of sports throughout his caréenczycky currently spearheads the sports manketi
division of Visit Fairfax, the tourism bureau sewgiFairfax County, Virginia. He provides the lospbrts
community with research, logistics, and marketingport services and serves as the liaison betwasantss
planners and facilities, hotels, attractions, slgpenters, restaurants, and community leadeesalsb
helps organizations create and attract new events grow existing ones — for traditional and spégia
sports. Before joining Visit Fairfax, Kulczycky waéhe marketing and public relations director fgsdns
Corner Center, one of the country’s largest malis Tysons, he spearheaded the award-winning “Where
the stores are” ad campaign and won several irttertad awards for marketing excellence. Kulczycky
received an M.A. in Public Communication from Anoam University and a B.A. in Economics from
Bowdoin College.

Scott Langerman
Senior Vice President of Programming & Business D&lopment
Comcast SportsNet, Mid-Atlantic

Scott Langerman is Senior Vice President of Progmamg and Business Development for Comcast
SportsNet, Mid-Atlantic, the region’s primary resoel for sports action, information, opinion and
entertainment. Scott has been at Comcast SportsNatmost three years, and prior to that serwed i
various roles at the Atlanta Committee for the QdyerGames, Turner Broadcasting and Discovery
Communications.

Outside of work Scott coaches several youth spigrtseavily involved in a variety of school and
community organizations and cheers rabidly formfaisve Boston teams. A graduate of Middlebury
College and the Yale Law School, Scott lives infgsta with his beautiful wife Vicki and future All-
Americans Jack (age 10), Jenny (age 7) and Tom5gage

Rick Lawes
Editorial Consultant
Major League Soccer (MLS)

Currently editorial consultant for Major League 8ec Previously Director of Communications for
CONCACAF, the governing body for soccer in Nortld &entral America and the Caribbean, as well as
D.C. United of Major League Soccer (1996-1999)eparter and editor for seven years for USA TODAY,
USA TODAY Baseball Weekly and USATODAY.com. Alsoshiaeen Assistant Director of Public
Relations for the New York Mets; Director of PubiRelations for the Phoenix Firebirds (AAA Pacific
Coast League baseball); and General Manager arist&#tsGeneral Manager of the Vermont Reds (AA
Eastern League). Graduated from the University afrid in 1985; also attended Ohio University, wheze
played varsity soccer.

Robert Laybourn
President & Executive Director
Arlington Sports, Inc (ASI)

Mr. Laybourn is the President and Executive DirectoArlington Sports, Inc (ASI), a 501 (c) 3 that
promotes cycling events, including the CSC Invitasil (formerly known as the Clarendon Cup). This
event is the Washington, DC regions’ premier prsifasal bike race. ASI will also be promoting a new
Pro/Am bike race in 2007, the Crystal City Classic.



Other events and properties AlS has managed in¢chel€apital Cup Pro bike race (2000 and 2001), the
Arlington Community Bike Ride and the Proteus Woiaaycling team.

Mr. Laybourn graduated from Michigan Technologidaliversity in 1984 with a BS in Mechanical
Engineering, has served on the various boardsdimduthe Washington Area Bicycling Association and
holds a US Patent. He is married and the fathevofirls.

Jimmy Lynn
Vice President, Partnerships and Strategic Developemt
AOL Sports

Jimmy Lynn is Vice President, Partnerships andt&gia Development, AOL Sports. In this role, he an
his team are responsible for developing and magati@ Sports content relationships for AOL. He has
been with AOL since June 1995.

The list of sports and news content partners iredutie NFLPA, NBA, NASCAR, MLB, HBO
Sports, PGA Tour, Rivals, Fanball, etc.

Previously, Lynn was the Advertising Manager fomiTeam Sports, the CBS-owned regional sports
network serving the Mid-Atlantic Region (TV partrafrthe Baltimore Orioles, Washington Wizards and
Washington Capitals) and the Promotion ManageWai T-FM, the CBS-owned and operated station in
Washington, D.C.

Lynn is a member of the Time Warner Sports Forutrichvincludes executives from Sports lllustrated,
HBO Sports, TNT Sports, AOL Sports, Time Warner IEafime 4 Media and Warner Brothers
Licensing. This group focuses on cross-companytsjpaitiatives for Time Warner.

Lynn serves on the Board of Directors of the Greashington Sports Alliance -- the comprehensive
resource for sporting event promotion, sports imiation and regional collaboration for the Washingto
DC metro area; the Hoop Dreams Foundation, whishalrearded over 1,000 academic college
scholarships and renewals to over 800 inner-citijglidn and Super Leaders, a comprehensive youth
leadership program for at-risk high school students

Lynn is an Adjunct Professor at Georgetown UniwgrESports Marketing Strategy course). He hasAa B.
in Public Communication and an M.B.A. in Marketifigm American University.

Kristi Maasjo
Manager, Mission Partner Program
National Geographic

Kristi Maasjo, a ten-year veteran of the sports eveht marketing industries, currently manages the
National Geographic Society’s newly launched MiadRartner program. Kristi was integral in designin
the Mission Partner program, which changed Nati@edgraphic’'s sponsorship structure from small,
program-centric sponsorships to larger, organipatitevel partnerships. Kristi now oversees sponso
relations while developing cross-platform stratedim partners across the Society’s advertising,
marketing, licensing and media divisions.

In a previous part of her career, Kristi worked toe United States Olympic Committee, first as @nspr
liaison and later as a public relations consult&tie has also worked for several sports and events
agencies, managing diverse projects for clientschivianged from the implementation of NFL
sponsorships to the development and executionaif event campaigns.



Vibha Jain Miller
Vice President of Human Resources
Octagon

Vibha Jain Miller has over 20 years of experientcedrporate HR in a wide variety of industries liring
investment banking, media, retail, PR, and spdfittha completed her bachelor’s degree as an Honors
Scholar, graduating Magna cum Laude from the Usityenf Connecticut, majoring in Political Science
and French, studying for one year in Paris and Robeance . Vibha earned her MBA in Management and
International Business from the Stern School ofiBess at NYU.

Vibha joined Octagon as Vice President of HumamoBe®s in August of 2005, and is responsible for HR
in Octagon’s Athletes & Personalities Worldwide Bien, and Octagon’s Corporate Services Division.
Octagon is the world’s largest sports and entertaint representation and marketing agency with ¢loba
expertise in consulting, athletes & personalitegnt management, property representation, magketin
solutions, licensing and merchandising and talen¢yrement.

Chitta Mallik
Associate General Counsel
Octagon

Chitta Mallik is Associate General Counsel at Ootagrhere he works within the Athletes & Persongditi
Division. He is responsible for drafting and negbtig endorsement deals, appearance contracts and
licensing agreements. He has worked for sevemidiincluding Emmitt Smith, John Elway, Chris Raul
Jason Bay and Natalie Gulbis as well as a numb@rctdgon-owned properties such as the Ace Group
Classic and Sybase Classic. Prior to joining Oatadtallik spent several years practicing corpotate at
Latham & Watkins, LLP. At Latham, he specializedhiergers and acquisitions, public company
representation and joint venture deals. Mallik edrhis law degree in 2000 from the University of
Michigan Law School and a B.S. in marketing in 1$®m the University of Maryland at College Park.

Shaun May
Director of Public Relations
Major League Lacrosse (MLL)

Shaun May is the Director of Public Relations foajbt League Lacrosse and oversees the league’s
communications department, web development angdubéc relations activities of the 10 MLL teamse H
is also the league point person for all MLL telémisbroadcasts.

Before joining MLL, May was the Assistant Athlefiirector for Athletic Communications at American
University where he oversaw all departmental comigations including web content, publications and
media relations.

Prior to American, May served as the Director ablRuRelations for the Women'’s United Soccer
Association. May created and implemented the I€agadernal relations plan and coordinated the ipubl
and media relations activities of eight teams ana gl agencies.

May joined the WUSA after five years as the Uniitgref Pennsylvania’s Director of Athletic
Communications. At Penn, May led all media andlipuielations efforts for 33 varsity sports, senasi
Department spokesperson, and negotiated and imptechéelevision and radio event broadcasts.

Robert J. McGovern
Chairman and CEO, Market10
Founder, Careerbuilder.com

One of the nation's foremost career experts, "RétGovern is a 20-year technology and media industry
veteran. He is the founder and former ChairmanGB® of CareerBuilder Corporation. After starting th
company in 1995, Rob grew it to 400 employees daD3nillion dollars in revenue before selling itthe



Tribune and Knight Ridder companies in 2002 inghhji successful merger. Under his leadership,
CareerBuilder.com emerged as the second largdaseardreer service, and one of only two profitable
companies in the sector with eight million monthigitors, and more than 50,000 corporate clients. H
began his career at Hewlett-Packard in a techealak role, rising through the product marketinksan
positions in the U.S. and Europe.

He later joined Legent Corporation, a large Wagtun-area software company, where he was Vice-
President and General Manager of a $200 milliorsatia through the company's $2 billion acquisitmn
Computer Associates Corporation. Rob is also thkeoswf Bring Your 'A' Game: The 10 Career Secodts
the High Achiever.

John Monaghan
Director of Sports Marketing
Marriott International

John Monaghan, Director of Sports Marketing for Nt International, Inc. is charged with managthg
national direct sales effort against the athlesiegment. His primary responsibilities include deping
sales strategies and value-added products anadssras well as providing field training programs t
solicit and service professional and amateur teasinesses, including Major League Baseball (MLB%, t
National Football League (NFL), National Hockey bea (NHL) and National Basketball Association
(NBA); in addition to various college and high sohathletic teams across the U.S.

Mr. Monaghan’s “love of the game,” and his keeiligtto develop long-term business relationshipthw
coaches and key administrative staff during hisertban 25-year tenure in Marriott sales and mangeti
has provided the lodging giant with a winning egden it comes to sports marketing. Combined,
Marriott’s three full-service brands — Marriott létg, Resorts and Suites; Renaissance Hotels araitRes
and the Ritz-Carlton Hotel Company — boast the Nimarket share in all five national leagues (MLB,
NFL, NHL and NBA).

Mr. Monaghan'’s career with Marriott began in 1972ew he took a job as a bus-boy at a Washington
D.C.-area Hot Shoppes restaurant. He then heldusapositions in the hotel food and beverage tivis
before moving to the sales and marketing departimet®79. In this new capacity, he served as aopgni
Director of Sales at the San Francisco Airport tdirr Director of Sales and Marketing at the Cayst
Gateway Marriott (Arlington, Va.), Director of Saland Marketing at the Dallas/Ft. Worth Airport
Marriott and Assistant Regional Director of the B@mast National Accounts Office.

An alumnus of Villanova University (Villanova, PelnMr. Monaghan also received his Master’s degree
in International Commerce from George Mason Unitgi($airfax, Va). He has been nominated for the
Successful Meetingeagazine, “Convention Service Manager of the Yeavard. He has also sat on
various industry awards committees including thellSBil “Century 21" scholarship competition. Heds
member of the Collegiate Sports Information DirestAssoc as well as the Collegiate Athletic Bussnes
Managers Association. Mr. Monaghan currently residith his family in Fairfax Station, VA.

Maureen Lewis Nasser
Assistant Athletic Director, Media Relations
George Mason University

Maureen Nasser has spent the last 18 years ipthespublic relations field in the Washington
Metropolitan region, having been involved for 12sgin the PR department of the National Basketball
Association’s Washington Wizards and in her curpogition as Assistant AD for Media Relations at
George Mason University.

A native of Mentor, Ohio, Nasser was hired as dipublations assistant in 1989 and remained with t
Wizards (Bullets) organization until the end of 2#@01-02 season, including serving as the teanraciir



of Public Relations from 1995-2002. As the directtre was heavily involved in publicizing the openi
of the MCI Center, a state-of-the-art facility iowihtown Washington, DC, the 1999 NBA Draft and the
NBA All-Star Game in 2001.

Nasser started her own company, Lewis Nasser Comgations, in 2002. She directed the first annual
Tony Kornheiser-Michael Wilbon Celebrity Golf Toament, and was a team member on staff handling
the public relations campaign and press conferérabe start up World Skating Federation.

A native of Mentor, OH, Nasser received her Bachefdcience degree in Education with a concemmati
in sports management from Bowling Green State Unityein 1988. She and her husband, Robert, reside
in Falls Church, VA with their 5-year old son, Liaand 2-year old daughter Clare.

Amy Nakamoto
Executive Director
DC SCORES

Amy is the executive director of DC SCORES, a nofipporganization whose mission is to empower
students in urban communities using soccer, writtngative expression, and service-learning. DC
SCORES inspires youth to lead healthy lifestylesebgaged students, and become agents of change in
their communities. Prior to DC SCORES, Amy waswmnen's soccer coach at Bryn Mawr College in
Bryn Mawr, PA, an AmeriCorps member at the Centettlie Study of Sport in Society in Boston, MA,
and the associate director of SportsChallengenanadit sport and leadership based summer progoam f
high school athletes. Amy has also been a trasrathk Positive Coaching Alliance since 2001. Amy
graduated from NC State University in 1998, whére glayed soccer for four years. Amy has one miaster
degree in exercise and sport science from UNC-Glamo and a second master's degree in education fro
the University of Pennsylvania.

Ray Naimoli
Manager of Media Sales & Business Development
Baltimore Ravens (NFL)

Ray Naimoli is entering his fourth season with Batimore Ravens. As Manager of Media Sales and
Business Development, he is responsible for segumaw business, as well as incremental/renewal
business from the 17 accounts that he manageslaifyebasis. These 17 accounts represent over $4
million in annual revenue to the Ravens and inclsideof the organizations top 20 partners. In &ddito
his corporate sales responsibilities, Naimoli masagl of the Ravens outside event projects inolgdi
2007 events such as, the Inside Lacrosse Facel@s$ic, NCAA Lacrosse Championships and
Army/Navy Football.

Prior to joining the Ravens, Naimoli worked for Te&ervices in Bethesda, MD, where he sold over $5
million in sponsorships for clients that includée tUniversity of Connecticut, Fresno State Univgrsi
University of Texas and the Baltimore Ravens. Whil Team Services, Naimoli was also part of thente
that sold the naming rights of the Ravens StaduM&T Bank, resulting in a 15 year/$75 million
agreement.

After graduating with a B.S. degree in Marketingnfr Saint Joseph’s University in Phildelphia, Naiimol
served as a Graduate Assistant in GW’s Sports Canuations department while earning his MTA degree
in Sports Management from 2000-2002. The McLeahndtive and his wife, Page, reside in Falls
Church, VA.



Jamie O’Connor
Vice President of Marketing
DC United

Jamie O’Connor is responsible for the strategictigyment of local sponsorship and ticket salegatines
and promotions, as well as the creative developmeaimplementation of D.C. United advertising. He
has twice been honored as the MLS Marketing Exeewf the Year, winning the award in consecutive
years (2004 & 2005).

He joined the club in 1996 from Arnold AdvertisimgMcLean, VA where, from 1995-1996, he was an
account executive on the agency’s D.C. United actcdd’Connor began his advertising career with &arl
Palmer Brown in Bethesda, MD before moving to Trefgurden and Charles in Baltimore where he
worked with the Harrah’s Casino account, amongrsthe

A native to the Washington, DC area, O’Connor waitand raised in College Park, MD. O’Connor
attended Salisbury State University, where he mlagecer, and currently lives in Gaithersburg, Mithw
his wife Patti and their two children, Kelsey andséin.

Earl Patton
Marketing Manager
Sports for Sony’s Broadcast Business Solutions Corapy

Earl Patton Jr. is currently a Marketing Managemr® for Sony’s Broadcast Business Solutions Campa
(BBSC). As sports segment manager he providesetiagksupport and business development for Sony’s
sport segment initiatives in all professional antlegiate sports.

Prior to his position with Sony Earl served as[irector Basketball Administration for the Clevethn
Cavaliers where he worked closely with the NBA aadous levels of the Cavaliers organization. étatt
has also held executive positions with Sony Entemant, EMCI, Portland Trail Blazers and Capitol
Records, Patton is also a partner in The Sport$Faject parent company of everyteam.com a webdbase
company that provides sports fans a multimedigquat to create, share and deliver original spaetated
content. Patton serves as a volunteer with RBgak of Scotland First Tee Program where he mentors
and teaches life skills to minority youth via gaifid Right to Play, a humanitarian organization these
awareness of the important role sport is playinfyithering health, development and peace in thedigo
most disadvantaged communities. Patton gradueted Drexel University with a B.S. in Business and
Administration and holds a Master’s Degree in Spteihagement from The George Washington
University.

Virginia Pettit
Vice President of Marketing & Client Services
Washington Redskins (NFL)

Virginia Pettit is the Vice President of Marketiagd Client Services for the Washington Redskins,
managing the Marketing Services team in their atiim of each Redskins corporate sponsorship.i$n th
role, Virginia manages the media, events, promatiatforms, and all advertising inventory that éddsto
sponsors, and oversees the process of implemehtisg assets during the NFL season and beyond.
Virginia has been with the Washington Redskinses®@00, when she graduated from George Washington
University with an MBA in Marketing and Sport Maregent. Prior to that, Virginia earned a BS in
Architecture from the University of Virginia, andowked in the architecture industry for three years.



Marc Pollick
President & Founder
The Giving Back Fund

After graduating from the University of Chicagolfi75, Mr. Pollick earned graduate degrees in Social
Science, East European Jewish History, and Holo&tuslies. He pursued his doctoral studies at Bosto
University under the direction of Professor Eliedgél, winner of the 1986 Nobel Prize for Peace. He
lectures often throughout the United States araklsand has taught courses on The Holocaust ighe
school and university levels.

In 1982, Mr. Pollick was appointed Founding ExeeaitDirector of the Zachor Institute for Holocaust
Studies in Miami, Florida. One year later, he tedaand hosted the cable TV series, “We Remembée.”
has twice led student groups to Holocaust sitésastern Europe, and in 1983, led the first-eveugaf
children of Holocaust survivors on a “Journey oih€cience” to Eastern Europe and Israel. In 1989, h
served as a senior researcher for the permaneifitéxin of the United States Holocaust Memorial
Museum.

Prior to founding The Giving Back Fund in Februa8g87, Marc Pollick was a consultant for the Elie
Wiesel Foundation for Humanity, which he helpedieate, and the Assistant Director of the Center fo
Jewish Studies at Harvard University.

Working with Wiesel, Mr. Pollick came to apprecisitie unique power and opportunity inherent in
leveraging celebrity and wealth on behalf of pHiteapy. He formulated the idea for an organizatioat
would work with celebrities to use their fame fbetcommon good, and in 1997 he established Theivi
Back Fund (GBF) to provide philanthropic managensamt consulting to professional athletes and
entertainers.

By concentrating on celebrities, Mr. Pollick soughtiversify the typical donor base to include jplecof
color, women, and young people, groups often uegeesented in traditional philanthropy. The first
athlete with whom GBF consulted was Celtic Dee Brpfsllowed soon after by BC alumnus Doug Flutie.

Current donors include Olympic skater Nancy Kemigactress Jamie-Lynn Sigler, and NBA star Jalen
Rose. To date, GBF has overseen the distributioreafly $12 million in grants to charitable orgatians
around the world.

Mr. Pollick’s vision is best expressed by the WamsChurchill quote on his business cards: “We nake
living by what we get; we make a life by what weegl

Pollick was recently recognized for his achieveraex#t a recipient of the 2004 University of Chicago
Alumni Award for Public Service. Upon receivingethward, Pollick commented, “For me, the University
of Chicago was not just a college. It was the imapéor a radical shift in my life’s direction. Eyer
assumption | had prior to arriving in Hyde Park wasallenged—from what is important in life, to wha
constitutes an educated person. As an undergraduiseovered role models who would become lifglon
heroes—in the persons of Jonathan Kozol, Jesse ©fmdro tutored me in the long jump!), Rabbi Harold
Kushner, and Elie Wiesel. | learned not only howhiok, but how to employ that thought process to
produce significant actions. | vividly remember éogto college as a freshman knowing that | wanted
change the world but not having a clue where td.Stédithout a doubt, the relationships | developgd)C
and the influences | absorbed have directly equigye enabled me to fulfill my freshman goal of viag
to make the world a bit better. | was profoundhkgedd by my UC education—in the classroom, on the
athletic field, and in the dorms. The Giving BaaknH is the professional manifestation of that tuead
experience.”



Sara Rabe
Program Manager
United for D.C.

Graduated with a bachelor's degree in Accountiomfhe University of Notre Dame in 2002. After
graduation, Sara moved to Washington D.C.wherenghiked for Bread for the City, a non-profit
organization, for two years. In 2004 she enroifethe George Washington University MTA program.
Throughout the course of the program Sara becanodvied with a variety of internships with
Washington Wizards, D.C. United and the WashindRedskins. Sara participated in the GW Olympic
Experience in one of the groups to Torino for tB@&Winter Games. In March of 2006 Sara joined.D.C
United and United for D.C., the charitable armtaf team, and currently manages its three signature
programs, Kicks for Kids, United Reads and Unitedc&r Club.

Dawn Ridley
Senior Vice President
PLAYERS INC

Since 2002, Dawn Ridley has managed the corporatkating and business development department for
PLAYERS INC where she is responsible for maximizépgnsorship and promotional activities with
current NFL sponsors, all NFL teams, and PLAYERE I§ponsors and licensees. Additionally, she helps
generate new business by developing retail anducoaspromotions and premium opportunities for
licensed products and is responsible for generaéugnue for all PLAYERS INC properties.

While at PLAYERS INC, Ridley has been instrumeimatreating and implementing successful marketing
strategies such as advertising, promotions, publtisand special events. As Assistant Vice Presiden
Trading Cards, she helped develop “NFL Player efffay,” an annual promotion that has generated
increased sales of NFL products and encouragedpheutonsumer visits to hobby shops nationwide.

Ridley's marketing skills have also contributedhe success of several PLAYERS INC events including
the Stay Cool in School program, the Gridiron Gakturing the JB Awards, and the first NFL Players
Rookie Photo Shoot in 1996, an event that evolaemlthe NFL Players Rookie Premiere and has been
produced as a nationally syndicated pre-seasovig&la show each year since.

Prior to her promotion, Ridley served as assistan president for the company’s trading cards and
collectibles department for nearly seven years,agany all the operations, marketing and licensing
activities for the category.

Before joining PLAYERS INC in 1995, Ridley held ealand marketing positions with the Atlanta
Committee for the Olympic Games (ACOG) and the ##aBraves baseball club. While at ACOG, she
generated almost $2 million in ticket and suitesakvenue and was named assistant manager for the
Olympic Suite Program at Atlanta Fulton County Stadfor the 1996 Olympic Games.

Ridley’s board and committee memberships have dedluNomen in Sports and Events, Special Olympics
DC, Greater Washington Sports Alliance, the SpBesd Association, National Black MBA Association
and Rainbow Sports, the task force formed by Ressel Jackson to advance minorities in all aspétheo
sports industry. She founded the Sports and Emtenent Management Association (SEMA) while at
Clark Atlanta University and served as its firstgdent.

She has been a featured speaker on various pamitlen for several publications and has been soe
several television programs. Ridley has also seagea keynote speaker for the Virginia Associatibn
Marketing Educators and various universities, idolg Harvard, Georgetown and Howard. She was
recognized as one of the “Forty Under Forty” lideagdeaders of tomorrow byicense!Magazine in 2001
and was selected as an honore€Tfoe Network Journ& 40 Under Forty Achievement Award in 2006.



A native of Evansville, Indiana, Ridley has a BAAfrican American Studies and psychology from
Indiana University, and an MBA in marketing froma@t Atlanta University. She lives in Mt. Rainier,
Maryland with her daughter.

Ryan Roberts
Director of Communications
Bowie Baysox

Graduated from Penn State University in 2000 wiB¥ain Telecommunications with a Business Minor.
Started my career in television working for WIAC-TNBC Affiliate) in State College, PA as a news
videographer from 2000 — 2002. Covered Univenstgted news as well as Penn State Football and
community news Continued my career in televisibWaAJ-TV (CBS Affiliate) in Altoona, PA as a
Sports Reporter/Anchor from 2002 — 2004. Coverngstrirgh Steelers Football, Penn State Football an
other collegiate sports. Also covered high scleaml community sports throughout central Pennsy&ani

Began working for the Bowie Baysox, Class “AA” Aiéite of the Baltimore Orioles in March, 2005 as
Communications Manager. Responsibilities for tlagx include, producing all team related content,
including game notes and statistics, as well da@abedia liaison between the team and
Baltimore/Washington metro area media membersei®tbuties include producing a weekly newsletter
to fan database and all web maintenance for domain.baysox.com The Baysox are in fact broadcast
by WRGW Radio through streaming audiowww.baysox.com Also involved in extensive marketing
projects throughout the season, including the DisgpChannel’s hit show “Dirty Jobs” taping at a
Baysox game on 8/25/06. Coordinated and set ngréry with Discovery Channel and was main contact
with the show throughout set up and taping.

Russell Rubin
Client Services Manager
Red Zebra Broadcasting

Russell Rubin is Client Services Manager for RedradBroadcasting, home of the Washington Redskins
Radio Network. Mr. Rubin is responsible for deyahm and executing creative broadcast advertisint a
other promotional programs for The Washington RetsRadio Network and Triple X ESPN Radio in
Washington, DC.

Mr. Rubin joined Red Zebra Broadcasting with satearketing, sports broadcasting, and radio prodacti
experience at leading advertising, marketing, amdraunications companies.

Mr. Rubin was a Marketing Manager with Alloy MedidMarketing, the country’s largest provider of
media and marketing services targeting today’semillal (ages 5-29) audience. While at Alloy, Rubin
was twice named the company’s Employee of the Y&amcurrently, Rubin produced the radio network
broadcasts of the New England Patriots, the BoSeltics, and was a play by play announcer and ahaly
for local Boston area teams.

Mr. Rubin is currently the public address annourfoetJniversity of Maryland athletics. Mr. Rubimlls
a bachelor’s degree from Boston University in BastdA.

Chris Schembri
Senior Vice President, Media Planning, Partnershipg New Media Marketing
Discovery Communications

In his cross-discipline role with Discovery Commeations, Chris Schembri oversees the media planning
and strategy efforts across Discovery’s U.S. netajoas well as marketing strategy for DiscoveryésaN
Media products and services.



In leading the Media Planning & Partnerships grd&ghembri is responsible for media positioning and
cross-network promotion in accordance with majangaigns and company initiatives. He is also charge
with the creation and execution of media partn@shind management of the Discovery Networks media
planning teams and an external media agency, PAtBong his many accomplishments in his two years
with Discovery, Schembri has led an aggressive m&re to expand Discovery’s promotional and
marketing presence in online environments, pogatssocial networking communities.

In a new dual role overseeing marketing of Discg\searray of New Media products and services,
Schembri leads the New Media Marketing team intargaand executing new strategies to grow awareness
of and traffic to Discovery’s new 24/7 broadbandmhels, the company’s website and to create butz an
demand for Discovery Mobile, the company’s new dettid mobile channel. In his new media role,
Schembri is also responsible for maximizing theugadf Discovery’s new media partnerships, namely
those with Google Earth and the iTunes Music Stin@ugh which Discovery provides content.

Prior to joining Discovery, Schembri spent eighasgeat J. Walter Thompson in Detroit where he wadrke
with major clients including Ford Motor Company,eBOil and Domino’s Pizza, Inc. As senior partner
and communications director, Schembri was resp@n§ilb account development and management, new
business development, strategic media plannindaddet supervision for J. Walter Thompson’s major
client base.

Previously, Schembri was with Media Buying Servitasited in Toronto, working his way up to the léve
of senior media executive. In this capacity, heked in account management for major clients ssch a
Volvo, Ikea and Wonder Bread.

Schembri received his M.B.A. as well as his Bachigldegree in communications from the University of
Windsor in Windsor, Ontario. He resides with hiewand son in Olney, Md.

John Schlieman
Director of Corporate Hospitality
Washington Redskins

Mr. Schlieman is Director of Corporate Hospitality the Washington Redskins of the National Fodtbal
League. In this role, he is responsible for thentmership activation and service for various comiadlye
driven V.1.P. programs. 2007 marks his third sea®a part of the organization’s front office.fde
joining the Redskins, Mr. Schlieman handled off1tdwff-field engagements for athletes and perbtes
at Woolf Associates, a non-traditional event anoismarketing agency based in Boston, MA. He liss a
worked for a number of other sport properties iryiray capacities. Mr. Schlieman earned a Master of
Science degree in Sport Management from the UrityavéMassachusetts (Amherst, MA), and a dual
degreemagna cum lauden Economics and Sociology from Wheaton Colldgé). At Wheaton, he was
a four-year varsity letter winner on the men’s ssdeam.

Alyssa Shane
Event & Sponsorship Manager
Disson Skating/Comcast-Spectator

A passion for sports and the nitty-gritty detaifgatting on events led Alyssa Shane into the spantd
event management industry. While pursuing and cetimgl a Masters of Tourism Administration with a
specialty in Sports Management and Marketing shi&eebin the Sports Information office of The George
Washington University, and later for the 2003 Wdtldure Skating Championships in Washington, DC,
with a total of just four staff members and numerealunteers. Ms. Shane joined Disson Skatingdbi32
where she has had the pleasure of working withes&aéntertainers, sponsors, and an amazing pioduct
team on more than 30 NBC skating and entertaing@atials. Ms. Shane is the Event and Sponsorship
Manager, working on sponsorship sales, sponsalifiugint, and is responsible for a number of the



essential details and logistics involved in takiage of the numerous cast members, staff, and areach
event.

Matt Sicchio
Director of Corporate Partnerships and Legal Affairs
U.S. Soccer Foundation

Matt directs the U.S. Soccer Foundation’s signaflf€onditions Fields Program, cultivates and ea&tes
relationships with Corporate Partners, and asistfoundation’s Chief Operating Officer and Gehera
Counsel with legal affairs.

Matt has nine years of experience in the non-psefittor, having joined the Foundation after spemdin
seven years working for American Rivers, a non-dprafnservation organization dedicated to protectin
and restoring America’s rivers. As the Directoiaftreach, Matt led American Rivers’ efforts toldui
and mobilize a nationwide movement of citizens esned about the health of their hometown riverss H
expertise includes non-profit advocacy, outreachsgyoots organizing, coalition building, and fuaiging.

Matt received his Bachelor’'s degree in GeosciemceEnvironmental Studies from Hobart College, in
Geneva, New York, where he also served as the Dapitthe Men’s Soccer team. He will graduate from
George Mason University School of Law in May of 200

Terése (Tracy) Smallwood
Sports Marketing Specialist
Williams & Connolly

Terése (Tracy) Smallwood is a native of Denvero@ado. She earned her degree from the University o
Michigan in 1999, emphasizing in Sports Managenagidt Communications. After college, she moved to
Chicago, lllinois and served as an Account Exeeutdr HA-LO Sports and Entertainment, where

she implemented strategic sponsorship campaigngramdotions for a Fortune 500 company. Terése
relocated to Atlanta in December 2001 and gaingéensive experience in sports marketing, advertising
and community relations from her tenure as an Adladtawks and Atlanta Thrashers team marketing
executive.

After five years in this role, Terése joined the firm of Williams & Connolly

as Sports Marketing Specialist. She focuses on atiackpartnerships for the firm’s sports clientaldjch
includes Tim Duncan, Grant Hill, Ray Allen and Ta&miCatchings, and also oversees community
investment projects for the athletes.

Billy Stone
Director of Programming & Executive Producer-Collegate Nationals
College Sports Television (CSTV)

More than 15 years of demonstrated and measurabdess in operations, development, management,
strategic planning and sales for sports and ementnt properties. Since June 2002, Billy has wdrfor
College Sports Television (CSTV) as Director ofgteanming and Executive Producer-Collegiate
Nationals. Prior to CSTV, Billy has worked for nyawell known organizations, including: INDEMAND
(INHD), MYTEAM.com, Fosstone Productions, and Natb Utility Service. Billy is also the original
sponsor of Hoop Dreams Scholarship Fund. Billeneed a BA in Political Science/Broadcast Jourmalis
in 1986 and a MBA in International Business in 19@0®n American University. He now resides in
Herndon, VA with his wife and two children.



Curtis Symonds
Chief Operating Officer
Washington Mystics (WNBA)

Curtis Symonds serves as the Washington Mysticef@mperating Officer. Symonds will oversee the
team’s day-to-day operations. Symonds joins thetly following a successful career in cable teliewvi.
He was named one of the 100 most influential pewptee cable industry in 1998 by Cable Fax Magazin
and served as the executive vice president ofiaféilSales and Affiliate Marketing for BET Holdindac.
from 1988-2001. During his tenure at BET, Symoride aerved as Executive Vice President of BET on
Jazz from 1996-2001; President and COO of BET AcBay per View and BET

International from 1992-2001.

Prior to joining BET, Symonds spent five years 388) at ESPN, Inc., working in the network’s Clgjoa
office. He began as ESPN's local advertising sadesultant, and was later promoted to director of
affiliate marketing for the Midwest region. In atidh, Symonds has also served as system manager for
Continental Cablevision of Ohio, Inc.

A community activist, Symonds has served as theiéeat of the T. Howard

Foundation, a non-profit organization devoted tonpoting women and people of color in entertainment
and multimedia platforms. He is a recipient of the

1998 National Cable Television Association (NCTAgnguard Award for marketing excellence, the
highest award for marketing in the cable industry

A native of Bermuda, West Indies, Symonds is a a¢&tate University (Ohio) graduate. He resides in
McLean, Virginia, with his wife Pat and their threlildren.

Dr. Kenneth C. Teed
Senior Research Scholar
The George Washington University

Dr. Teed, is a Senior Research Scholar at The @abiashington School of Business. Dr. Teed is an
active consultant in the field of sport managensamt has presented research findings at numerous
conferences, symposia, and boardrooms, includiegnternational Olympic Committee Headquarters and
the US Department of Education. Dr. Teed has waghgring interests, from I0C marketing to the
development of Title 9. Dr. Teed participated @ work for the Equity in Athletics Disclosure Aeport

to Congress.

Christina Tellalian
Director of Government Affairs
SONY

Christina Tellalian joined Sony Electronics in 1%88their first employee in Washington, DC. She
currently serves as Director of Government Affaiverseeing policy affecting tax, international gadnd
energy, among other things.

She began her career on Capitol Hill for Represimetéieana Ros-Lehtinen, the first Hispanic woman
elected to national office in the US. Later, shesetbto the US Senate for Senator Mike DeWine (R-OH)
with responsibility for his work on the Committee babor and Education.

After leaving the US Senate, Christina worked f& Rmbassador Amy Bondurant at the US Mission to
the Organization for Economic Cooperation and Dgwelent (OECD) in Paris, France as a Special
Assistant.



She attended Sweet Briar College in Virginia anthdoHopkins University’s School of Advanced
International Studies, spending her junior yeapatrat Oxford University in England.

Christina is an active member of various politiaai community-based organizations including théafun
League of Washington, DC; RightNOW; and the Citydra Club of Georgetown. In addition, she serves
on the Board of Governor’s for Ford’s Theatre.

David Touhey
Senior Director, Entertainment
Verizon Center, Washington DC

David Touhey came to Washington DC'’s Verizon Cemtévlarch 2004 in the role of Senior Director,
Entertainment. Touhey is responsible for the ergirent calendar of Verizon Center and managingfall
its many special events. Touhey aggressively baotsto perform in the facility and ensures they a
properly marketed and communicated to the WashmBiG area. He currently serves on the Executive
Committee of Arena Network and the Internationas@@ation of Assembly Managers District 1 Board of
Directors.

Prior to joining the staff at Verizon Center hespaver seven years with Global Spectrum, a private
facility management company. Touhey held seveassitipns for the company starting out as a Box@ffi
Coordinator and ending as the General Managereoftriversity of Miami Convocation Center. Touhey
also held various roles with the World Cup 94, 199&rld Junior Hockey Championships and upon
completion of his degree took a position as SeCtmrdinator for the 1996 Olympic Games in Atlanta.

Mari Villalobos
Wasserman Media Group (WMG)

Mari Villalobos joined the Wasserman Media GroupM®) Management Soccer division, formerly
SportsNet, LLC in September 2005 while completirg Master's degree at The George Washington
University School of Business and Public Managemé&MG Soccer is the worldwide leader in Soccer
representation, marketing, and consulting. Vilbals' role with WMG includes assisting with client
relations and collaborating on endorsement, appearanarketing, and charitable efforts for WMG rige
In addition, Villalobos works to develop new maikgtopportunities while supporting existing
relationships with WMG Soccer marketing partner0891 University of North Carolina at Chapel Hill
graduate, Villalobos has a Bachelor of Arts degme€xercise and Sports Science and speaks fluent
Spanish.

Clay Walker
Executive Vice President & General Manager
Fantasy Sports Ventures, Inc.

Clay Walker is the Executive Vice President and @ahManager of Fantasy Sports Ventures (FSV), a
digital sports consulting practice focusing on fduetasy sports space. He is responsible for niagamnd
guiding the strategic direction of the consultimggiice and for developing relationships with dgenHe

is also the Chairman of the Fantasy Sports Assoniaa trade organization dedicated to growing the
fantasy sports industry. Prior to joining FSV iepBember 2006, he served as the senior vice presifle
the NFL Players Association's licensing and manigedirm (PLAYERS INC) for 13 years.

Before joining the NFL Players Association in 1988,worked for three years as the director of gpeci
events and senior editor for Tuff Stuff, a sporésling card and collectibles magazine.

Walker has also written articles for Athlon Spd?t® Football and Street & Smith's Pro Football
magazines and he has been quoted by the Wall Straetal, USA Today, National Public Radio and the



New York Times on a variety of licensing, marketengd fantasy sports issues. He is on the Uniyersit
Advancement Council at East Carolina Universityasva founding member of the board of directors of
USA Football and served as the treasurer of theoNalt Council of Youth Sports. He currently seroes
the Board of Advisors of Pop Warner and ImmersicedM. In 2005 he became the first person from a
sports union to make the Sports Business Jouirailty Under 40 list. He also received one of four
Outstanding Alumni Awards from East Carolina Unaigrin 2005 for outstanding and uncommon
achievement in his profession.

Clay earned a B.A. in English from East Carolinavdrsity, an M.B.A. from Colorado State University
and an M.S . in Labor Relations from the UniversitiMassachusetts, Amherst. He resides in Potomac,
MD , with his wife, Anne, an attorney with Wileyel & Fielding, and their two children, Davis and
Caroline.

Jim Welch
Deputy Managing Editor
USA Today

Jim Welch is deputy managing editor for sports 8AUroday, where he was one of the newspaper's
founding editors in 1982. He served as its firstsiWagton editor, directing coverage of politics White
House and Capitol Hill. In his current role, he mdinates the daily sports report. Welch previowsis an
editor at National Journal, a Washington weeklhygoxmernment and politics. He also held various jpmrsst
at the Burlington Free Press, Vermont's largesy diaicluding statehouse bureau chief and executive
editor. Welch has reported for Gannett News Serfvim@ a number of places around the globe, inclgdin
Nicaragua, El Salvador and Honduras. He graduated Georgetown with a degree in international
relations and recently received a master's degoee the university's school of business.

Matt Winkler
Founder & Executive Director, SEME East, West & Certral
Washington Capitals / Washington Mystics

Matt Winkler has blended over ten years of expegein the NCAA, NHL, WNBA, MLS, the Olympics,
and the World Cup into this premier sports caremference known as the Sports Events Marketing
Experience (SEME).

Developed originally as Octagon University in 208EME was launched by Winkler and associates in
Washington, D.C. in 2004 (SEME East/ G.W.U.). Thanol has since expanded to Los Angeles (SEME
West / U.S.C.) and now Chicago (SEME Central/ Nee$tern) in April. On the international horizon,
planning is currently underway for SEME China imuJary, 2008, prior to the 2008 Beijing Olympics.

Winkler is currently serving as Regional Sales Mgardor the Washington Capitals (NHL), Washington
Mystics (WNBA) and the Capitals Kettler IcePlex

During the previous three years, Winkler taughBabrge Washington University while launching two
entrepreneurial consulting projects as SEME anddeu of the former marketing communications and
pubic relations firm, MW Marketing/Communicationgith partner Chris Stockton. MW M/C clients
included Octagon, NFL's USA Football, USA Gymnastitisa Cup, Fight For Children’s Fight Night and
One Shot Racing.

With over ten years of leadership in the NCAA Atlde and Media Information business, Winkler rebent
served as the Assistant Athletics Director for RuBklations at George Mason University in Fairfen,
after a six-year stint as Assistant Athletics Dioedor Communications, and Director of Athletic
Communications and Sports Information at Americauiversity. He worked at Lehigh University prior to
returning to his hometown to begin work at AU.



Winkler frequently served as an on-site game-daglianeperations consultant for U.S. Soccer and D.C.
United as well as the NCAA and their championsliguaMien’s Basketball and Men’s Soccer. His
external experiences have been extensive. He haexdsas a media operations coordinator for several
national and international events such as: the 2868d Cup, 2002 Winter Olympics Salt Lake Cityeth
1999 Women's World Cup in D.C, the NCAA Men’s Babladl Tournaments in 2002, 2001, 1998, 1996,
and 1994; the 1996 Atlanta Olympics, 1994 World @u@/ashington, D.C. and the 1994 Goodwiill
Games in St. Petersburg, Russia.

In its eightt year in the academic circles at Almeerican University, Winkler developed and taudte t
course “Sports Communication & Media” in the Wagfton, D.C. metro area at American University,
George Mason University and George Washington Usitye.

Winkler, a native of West Bethesda, MD who earnisdvh A. in Public Communication at American
University, was a student-athlete (soccer and lthakgin college (Curry College, Milton, MA). Hs an
active member of Public Relations Society of Amani¢PRSA) and earned his strategic public relations
accreditation, the APR, from that organization.

Patrick Wixted
Former Director of Public Relations
Washington Redskins (NFL)

Wixted is a veteran of the sports media relatidgls fwith eight years of experience both on the
professional and college level. He spent six yeatts the Washington Redskins of the NFL, includthg
previous two and half seasons as Director of Pubdilations. He graduated from East Carolina Usiter
with a degree in communications/PR and hails frainf&x, VA. This will be his second SEME event.

Ellen Zavin
Professor/Sports Attorney
The George Washington University

First female/attorney NFL agent, represented thaNdBnen’s soccer, softball and extreme athletes,
collectively, and held the title of Commissioner fbe Central Atlantic Collegiate Conference (NCAA)
Ellen served as coordinator for the NFL Playersosgation Native American project; she is a natilgna
recognized journalist, and a court expert in lidegisports agreements. She teaches sports/eweait |
George Washington University and Sports/Entertaimtrhaw at University of the District of Columbia
Law School while serving her clients in the spamttustry and conducting arbitrations as a certifiddA
arbitrator.
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About our Sponsors

The George Washington University(Event Host)

The George Washington University Sports Management progrdounded SEME East in 2004 and
has been an integral part of the conference since this time.oWttB00 sport management alumni
working in the industry, GW places graduates in positiwoiking with teams, leagues, sports
marketing agencies, sport organizations such as USOC and NgpAA media outlets including
ESPN and CBS, sport manufacturing companies (e.g., Nikdag)d and sport commissions. The
George Washington School of Business offers a BBA, Mastefourism Administration (MTA),

and MBA with concentrations in sports management and event nmaeagéd’rofessional Certificate
Programs are also available. To learn more about our progréensdoboth in person and on-line visit
www.gwutourism.org

Colorworks

Colorworks Promotions offers promotional products, scparting and embroidery, artwork design,
and on-line stores. In its eleventh year, we developed aairdgd effective approach towards
marketing companies, and branding their products and senlit@ge our competitors, we provide

on-site production in our Kensington, Maryland facilityortact Eileen Vaughan @ 301-933-3559,
800-883-8425, or eileen@colorworkspromotions.com

Nichols College

Nichols College is committed to providing the best careersedlusiness education in New
England. More than 97 percent of graduates are employed krelated to their major, and one in
10 Nichols alumni is a CEO, president or business oiier Nichols M.B.A. program is ranked the
largest in Central Massachusetts and has grown to includeBaA Mvith an emphasis on Sport
Management.

Saint Leo University

Saint Leo University’s convenient online MBA with a SpBusiness concentration is designed to
further prepare working professionals for a career in the Susihess industry. Experienced faculty
provide students with a comprehensive understanding of keywitbas focus on managing,
defining, and solving business and sport organizatioralectges.

SportsTravel

SportsTravel-the sports world’s event magazine—provides news on spastgdtions, sponsorship,
bidding and event marketin§portsTravefacilitates relationships among governing bodies, event
hosts, sponsors and suppliers, and organizes the leadifegeroce for the sports event industry—
TEAMS: Travel, Events And Management in Sports. TEAMS 20{li/be held October 23-27 in
Louisville. For more info, visitvww.SportsTravelMagazine.coandwww.TEAMSconference.com

Swanson Communications

Swanson Communications is a Washington, DC-based fulcgemvarketing and public relations
agency that guarantees top quality service. With over ten yeaxpeifience at the international,
national, regional and local promotions levels, oigntd include current NFL star Willis
McGahee, boxers Bernard Hopkins, HBO Sports, and Lgelés based jewelry manufacturer
IceLink Watch. Swanson Communication was recently selecte@ éesaith agency to manage overall
public relations for the Oscar De La Hoya vs. Floyd Mayweattegga-fight, in addition to handling
individual public relations for Mayweather, who has been atdatiethe agency for the past two years.
Swanson Communications takes pride in delivering theosedsadvice and consultation that
leads to successful program design and implementatieragency establishes unique business
relationships with each of its clients and stands by allgerébrmances. For more information please
Visit www.swansonpr.com
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PRACTICAL |INFORMATION

Useful Numbers

SEME Emergency Contact Airport Super Shuttle
Tel: 914-462-0024 1-800-BLUE-VAN
GWU Department of Tourism ?eci;\;?)llz?\évajibzu
and Hospitality Management

Tel: 202-994-6281 DC Diamond Cab
Fax: 202-994-1630 Tel: 202-387-6200

Arlington, VA Red Top Cab
Tel: 703-522-3333

Maryland Barwood Cab
Tel: 301-581-0994

Campus Map and Directions

Please see transportation and direction informaiiothe following page, along
with the attached GW/Foggy Bottom campus map.

Things to Do in DC

There are many things to see and do in Washin@tGh Included in this packet
is a list of restaurants, clubs, activities andaations in the Washington, DC area.

Important Directions for SEME 2007:

Foqggy Bottom Metro to George Washington University

Once out of the Foggy Bottom Metro, continue straign | Street. You will
cross 28 and 229 streets. When you approacH'&treet, turn right, the Student
Center will be on your right hand side (The Mar@enter). At the light, which
will be 2T and H Street, you will turn left and cross theestr The Media and
Public Affairs building will be in front of you.

Media and Public Affairs Building
805 2f' Street
Corner of 21 and H Street




Foggy Bottom
Metro Station

N

#33 - Media &
Public Affairs
Building




Washington, DC Metro Rail System




Things to Do in DC

MUSEUMS

American History Museum

14" & Constitution Avenue, NW

Metro Stop: Smithsonian or Federal Triangle (Blue/Orange Lines

Hours of Operation: 10:00 am — 5:30 pm

Admission: Free

Exhibitions of Note: The American President, a GloriousdBa, American Popular Culture

Natural History Museum

10" Street & Constitution Avenue, NW

Metro Stop: Smithsonian or Federal Triangle (Blue/Oranged)in
Hours of Operation: 10:00 am — 5:30 pm

Admission: Free

Exhibitions of Note: Fossils & Dinosaurs, Gems, Jeweli&erals

National Air & Space Museum

Independence Avenue &thtreet, SW

Metro Stop: Smithsonian or Federal Triangle (Blue/Orange Lines
Hours of Operation: 10:00 am — 5:30 pm

Admission: Free

Exhibitions of Note: Exploring the Planets, Apollo e tMoon

International Spy Museum

800 F Street, NW

Metro Stop: Gallery Place/Chinatown (Red/Yellow/Green Lines)

Hours: 9:00 am — 8:00pm (6:00pm is the last admissiothe permanent collection)
Admission: Adults $15.00

MONUMENTS AND MEMORIALS

FDR Memorial — West Basin Drive
Open 8:00 am — 12:00 am
Metro Stop: Smithsonian (Blue/Orange Lines)

Vietnam Memorial
Metro Stop: Foggy Bottom (Blue/Orange Lines)

Washington Monument— 18" Street, SW
Open: 9:00 am — 4:45 pm (tickets required for entry)
Metro Stop: Smithsonian (Blue/Orange Lines)

World War Il Memorial — 17" Street between Constitution & Independence Avenues
Open 24 hours a day
Metro Stop: Farragut West (Blue/Orange Lines)

RESTAURANTS
Rosslyn, Virginia (near the hotel)
Café Asia 1550 Wilson Boulevard Asian cuisine, sushi bar
Red, Hot & Blue 1600 Wilson Boulevard Memphis BBQ
Gallery Place (near the Verizon Center)
Clyde’s 707 7th Street, NW American Contemporary
La Tasca 722 7th Street, NW Spanish Tapas

Matchbox 713 H Street, NW Pizza



Foggy Bottom (George Washington University area)
Bertucci's 2000 Pennsylvania Ave.
Lindy’s Red Lion 2000 Pennsylvania Ave.

Pizza, Contemporary Italian
Burgers, Bar Food

NIGHTLIFE

Gallery Place/Verizon Center

Fado 808 1" Street

Indebleu 707 G Street

RFD 810 7" Street

Rosslyn (near the hotel)

Continental 1911 N. Fort Myer Drive

Dupont Circle/Foggy Bottom Area

Madhatter 1831 M Street
McFadden’s 2401 Pennsylvania Avenue
Porter’s 1209 19 Street
Rumors 1900 M Street

Sign of the Whale 1825 M Street

Georgetown/M Street

Garrett's 3003 M Street
The Guards 2915 M Street
Mr. Smith’s 3104 M Street
Old Glory 3139 M Street
Rhino Pumphouse 3295 M Street
Third Edition 1218 Wisconsin Avenue

likely)

Irish Pub, live music
Upscale lounge setting
Laid back atmosphere

Billiards, darts

Dancing, lively setting
Irish Pub, dancing
Casual atmosphere
80’s Dance Music (cover charge likely)
Dancing, lively setting

Casual atmosphere

Dance club in the basement

Live piano music, casual atmosphere
BBQ joint, casual atmosphere
Dancing

Dancing, outside deck (cover charge



